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HEPE/IMOBA

B cydacHuX yMoOBax JWHAMIYHOTO PO3BHUTKY Mac-Me[la, 3pOCTaHHSA IXHBOI
NOMYJISIPHOCTI, CYCHUIBHOI BaXKJIMBOCTI Ta BIUIMBOBOCTI, BHUHHMKA€ HarajbHa
notpeba ¢GopMyBaHHS MEIIAKOMIIETEHTHOCTI SIK  HEBII'€MHOi  CKJIaJ0BOi
npodeciiiHoi MArOTOBKM MalOyTHIX (axiBI[IB-TIEIaroriB Ta IepeKiIaaaviB.
Tematuka kypcy «lHpomeniiiHa TPaMOTHICTh Ta KPUTUYHE MHUCICHHS
GoKycyeTbcsi Ha aKTyaJbHHX AacleKTaXx pO3BUTKY MeIiiHOT cdepu Ta
e(eKTUBHOMY 3aCTOCYBaHHI METOJIUK 1H(POMEIIHHOI TPaMOTHOCTI B OCBITHIH
rarys3i.

MeTor0 BHUBUEHHS HaBUaJbHOI AucHUIUTIHM «IH(DOMeniiiHa rpamMOTHICTH Ta
KpUTUYHE MHUCJIEHHS» € CPOPMYBAaTH y MAariCTpaHTiB HABHUYKH KPUTHYHOIO
CHOPUMHATTS 1HPOpMaLi, pO3YMIHHS Cy4aCHHX COLIIOKOMYHIKAI[IHHUX MPOLECIB 1
3HAUyMIOCTI ~ MEAIa0CBITM  Ta  MENIarpaMOTHOCTI B TJI00aIi30BaHOMY
iHopMaIiiHOMY CBITI; O3HAaHOMHUTH 3 HAWOUIbII MOMIMPEHUMH BUJIAMU
1H(MOpMAIIHHUX MaHIMYJIAIINA, HalaTh 0a30B1 IHCTPYMEHTH TepeBIpKH 1HGOpMaIIii
Ta KPUTUYHOTO MHUCJICHHS; NIATOTYBAaTU Maiil0yTHHOTO BUKJIaaua 1HO3EMHOI MOBU
70 Oe3mnedHoi Ta e()EeKTUBHOI B3a€EMOIIi 13 CUCTEMOIO TPAJAMIIIMHUX Ta HOBITHIX
3aco0iB  MacoBoi iH(popMmaIllii, BpaxOBYIOUM Cy4YaCHI TEHJICHIII pPO3BUTKY
1H(DOpMAIIHHO-KOMYHIKAIIMHUX TEXHOJOTIH.

OcHOBHUMH 3aBAAHHAMH BHUBYEHHS  JUCLUILIIHU «Iadomeniiina
IPaMOTHICTh Ta KPUTHYHE MHUCIICHHS €:

. PO3BHHYTHM Yy CTYJEHTIB-MAriCTpiB BMIHHA KPUTHYHO MHUCJIUTH Ta
IPaMOTHO 3aCTOCOBYBaTHM KPUTHYHUWA MIiAXIJT Y TOBCSIKIEHHOMY >KHUTTI Ta
npodeciiiHii TisTIbHOCTI,

* HABYMUTH CTYIEHTIB-MAariCTpiB CBIJIOMO OpIEHTYBaTUCA B 1H(OpMaLIiTHOMY
IPOCTOPi, aHaNI3yBaTH CydacHI Mac-Mejia Ta BUAM KOHTEHTY, (PyHKI[IOHAIHHO-
nparMaTuyHl Ta CTPYKTYPHO-CEMAHTHUYHI TMapaMeTpyd MeIIaTeKCTy, YHHKATh
MaHIMyJISITUBHOTO BIUIMBY, 3aCTOCOBYBATH (DAKTUYEKIHT Pi3HUX BUIIB KOHTEHTY;

* chopmyBaTH y CTYACHTIB HaBUYKU HU(PPOBOI TPAMOTHOCTI, HABYUTH iX
KOPHUCTYBATHCS OHJIAalH THCTPYMEHTAaMH J[1aJJOTOBOTO CIUIKYBAaHHS T4 HABYAHHS.

VY pasi ycHinrHoro 3aBepIieHHs Kypcy CTYJIEHT 3MOKe:

- OPIEHTYBATHCS B CY4aCHOMY MYJIbTUJIIHTBAJIbBHOMY MEA1anpocTopi;

- IIyKaTH, aHaJli3yBaTU Ta 3aCTOCOBYBAaTH 1H(oOpMaIlito 3 pi3HUX HKEpes 3
ypaxyBaHHSM MPIOPUTETIB NPOodeCciiHOI MeJaroriyHoi JisIbHOCTI;

- KPUTUYHO OILIIHIOBATH 3MICT, (OpMY 1 CTHJIb PI3HUX THUIIIB MEIIaTEKCTIB,
BUKOPUCTOBYBATH iX Y HaBYaHH1 Ta NpoeciifHiil TIsTTbHOCTI;

- JOTPUMYBATUCA TpaBWJI KYJIbTYpU CHUIKYBaHHA B iH(opMaliiiHoMy
OpOCTOpPi, MPOTUCTOSTH HETAaTUBHOMY BIUIMBY B TIpolleci KOMYyHIKaIii y
MeJ1iacepeTOBHIII;

- 3aCTOCOBYBATH OHJIAMH PECYPCH Ta IHCTPYMEHTH y TIpodeciitHiil MisITbHOCTI
3 ypaxyBaHHSIM OCHOBHUX NPHUHIIHITIB KiOepOe3meKH.

HaBuanpHO-MeTOMMYHE BUAAHHS MICTHTHh poO3AumH: «JIEKIIHI 3aHATTS,
«Ceminapebki  3auaATTS», «CamocTiiiHa poOoTa», «lHauBigyanbHa pobOoTay,
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«Ilotounuit koHTpodb», «llimcymkoBHil KOHTponb», «lluTaHHs 10 3aIiKy»,
«I'mocapiit TepmiHiB» 1 «PekoMeH10BaHa JiTepaTypay.

Takuii  po3momin  Marepiady  MOKJIMKAaHUN  JOMOMOITH  CTYAEHTY
03HAMOMHTHCS 31 CHeIU(}IKOI0 JEKIIHHUX Ta MPAKTUYHUX 3aHATHh 3 JAUCITUILIIHU,
30pIEHTYBATHCS B OpraHizamii MArOTOBKM JO HHX, OITHMI3yBaTH TIPOIIEC,
y3rOJINTH WOTO 3 MPOrpaMHUMHU BUMOTaMH.

Oco0suBYy yBary y npoIroHOBaHUX METOAMYHUX PEKOMEHAAIISX MPUIIICHO
PO3BUTKY HAaBHYOK KPUTUYHOTO MHUCJICHHS, K€ TIIyMAuUThCS K 0a30Ba HaBHUKA
CHOTOJICHHSI Ta METOJIOJIOTiA HaBYaHHS. MeETOIUYHI PeKOMEHAIll T0NOMaraloTh
O3HAMOMUTH MaricTpiB 13 crneuudikor PO3BUTKY 1H(OOPMALIIHOTO TPOCTOPY,
Cy4yacHHMX Mac-Mefia;  (yHKIIOHAJIBHO-TIPATMATUYHUMH Ta  CTPYKTYpPHO-
CEMaHTUYHUMHU  [apaMeTpaMu  MEIIaTeKCTy,  30KpeMa,  IOJIKOAOBICTIO
MEIIIATEKCTy, MOro CTPYKTYypOl, BepOaJbHUMH MapKepaMHu pI3HUX BHJIB
BUCJIOBJIIOBaHb. BaXXJIMBUM € TaKoXX akIEeHT Ha MHUQPPOBIM T'PaMOTHOCTI Yy
MeIanpoCTOPi, 3aCTOCYBAaHHI OHJIAMH 1HCTPYMEHTIB J[1aJJOTOBOTO CHUIKYBaHHS Ta
HAaBYaHHS, a TaKoXX PEKOMEHJalii [I0JI0 pO3Mi3HABaHHA 1 MPOTUIIT
MaHIMyJISITABHOMY BIUIMBY, 3aCTOCYBAaHHS 1HCTPYMEHTIB IMepeBipku 1HGOpMaIlii Ha
IPAKTHIIL.

VY 3anponoHOBaHOMY BMJIaHHI aKIIEHTOBAHO Ha HEOOXIJAHOCTI JOTPUMAaHHS
CTYyJICHTaMH TEPMiHIB MTOJaHHS CAMOCTIHHOT pOOOTH Ha MEPEBIPKY, OCKUILKM BOHA
BXOJUTh [JI0 CHUCTEMH OI[IHIOBAaHHS CEMECTPOBOrO JOPOOKY CTYACHTIB.
HarosiomeHo Ha Ba)KJIMBOCTI 3ally4€HHSI MYJbTUMEIIMHUX 3ac001B 1 Cy4acHHMX
HM(pPOBUX TEXHOJOTIA 0 MpoLecy MHIATOTOBKH 10 CEMIHAPChKUX 3aHATH Ta
BUKOHAHHS CaMOCTIHHO1 poOOTH.

MeTtonuuHl pekoMeHnalli MpU3HayeHl s 3A00yBadiB CTYINEHsS BHUIIOL
OCBITM MaricTpa chnemajibHOCTI «PUI0J0ris» OCBITHRO-IPO(dECITHMX Mporpam
«MoBa 1 miteparypa (anrmiiicbka)y, «llepexnan (anrmilicbkuii)». BoHM Takox
MOXXYTh OyTH BHUKOpUCTaH1 3700yBayaMu CTYIICHsS BHWINOI OCBITH Marictpa
cnemianbHOCTI «CepenHs OCBiTa» OCBITHbO-TIpodeciitHoi mporpamu «CepenHs
ocBiTa (MoBa 1 JiTeparypa (aHrIiiChKa))».
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1. 3MICT HABYAJIbHOI JUCLUILJIIHU

3micTroBuii Moayab 1. Kpumuune mucienus ax 6a306a HABUYKA CbO2OOEHHs
ma mMemooono2ia Hagyanus. Po3eumok iHghopmayilinoco npocmopy, cy4yacHi mac-
media.

[ToHATTS “KpPUTHYHE MUCIEHHS , MOr0 XapaKTEPUCTUKU Ta MPHUHLIMIIH.
[Mpunmmnu KorHimii 3a TakcoHomiero bayma. ®dakth, AYMKH Ta CyIKCHHS.
Jloriunuii 3B's130K MK mnpuunHamMu Ta Haciiakamu. SWOT anami3, nmiarpama
“Fishbone”: cmenmdika 3actocyBaHHsA. IcTopis po3BUTKY 1H(OpMAaIiitHOTO
npocropy. Tpamuniiini Ta HOBITHI Meaia. CyuyacHuii ctaH 3MI. AHTIICHKOMOBHI
Ta yKpaiHchki Mefia. [lepconansue memianosie. Menia sik 6i3Hec. Buau Menia Ta ix
BUKOPHUCTAHHS, TUIIX M€/1a KOHTEHTY.

3micToBuit mMonyab 2. DYyHKYIOHATLHO-NPASMAMUYHI MA CMPYKMYPHO-
cemManmuymi napamempu mMeoiamexcmy.

[Tonikoa0BICTH MeEAIaTEeKCTy, HOro CTpykrypa. 3aroioBok. IIpoGiema
aBTopcTBa. ABTOpPCHKI HacTaHOBU. EMomiiiHa ckiagoBa. OnepyBaHHS (akTaMu,
JOT14HICTh NMOOynoBU. BepbasibHI Mapkepu pi3HHX BHUAIB BUCIOBIIOBaHb. «MoBa
BOPOKHEU1»: JIeTyMaHi3alis, CTEPEOTUIH, yhepelkKeHHs. TexHika «MOBHU
BOpOKHeul». BizyanbHa ckmanoBa wmexaiatekcty. [locunanHs Ha Kepena
1H(popMalli, eKCIepTiB, OUEBUALIB MOIM.

3micToBuit Mmoayasb 3. [Jupposa epamomuicme y medianpocmopi. OHnatin
IHCmpymMeHmu 0iano208020 CNLIKYBAHHS MA HABYAHHSL.

KmtouoBi  mpunuunu  uudpoBoi  meaiarpamoTHocTi.  Onrumizauis
e(eKTUBHOCTI OHJIAMH MOIIyKY iHGopmaiii. OHJIallH 1HCTPYMEHTH [1aJOTOBOIO
CHIJIKYBaHHSA: MECEHIDKepH, cepBicH BiIe03B’s3Ky (Zoom, Skype, Microsoft
Teams, Cisco Webex). OniaiiH pecypcu y HaBUYaHHI 1HO36MHUX MOB: JUCTaHIIIHI
mwiatdopmu (Moodle, Coursera, Prometheus), inctpymenTu Google (Google Class,
Google Docs, Google Meet), iHCTpyMEHTH OHJIAaliH OMHUTYBaHb, TECTYBaHb 1
omintoBanHs (Kahoot, Mentimeter, Quizizz). Etuka comianpbHux mepex. OcCHOBU
KibepOe3nexu.

3micToBuii Moayab 4. Mauinyramuenuu 6naug: O3HAKU mMda 3A2PO3U.
Detixu, paxmuexine piHUX Mmunie KOHMeHMmMy.

Mo take manHinmyaauis? MaHinymsuii B MeZia Ta mpornaraHja: NpUYuHU ¢
HACHIAKU. SIK pO3Mi3HATH MaHIMYJISIiI0: 03HAKU MaHINyJIATUBHOTO BIUMBY. Deiik
AK MEXaH13M 1H(opMaliiHOT MaHIMyJAlli: o3HakKu Ta 3arpo3u. CTBOpEHHS Ta
CIpocTyBaHHA (eiikiB. BakauBICTh Ta IHCTPYMEHTH (PaKTUYEKIHTY. 3aCTOCYBaHHS
IHCTPYMEHTIB MepeBipku iH(MOpMaIIii Ha TPAKTHUIL.
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2. JEKIOIAHI BAHATTS

3MicTOBMIA MOIVYJb 1

LECTURE 1.
Critical thinking as a basic modern skill/
Kpurnune mucjieHHs ik 0a30Ba HABUYKA CHOTOICHHS.

Outline:
Thinking styles: the Sponge and Panning for Gold approaches.
Critical thinking characteristics and principles.
Bloom's Taxonomy, principles of cognition.
How to improve critical thinking skills.
Methodology of critical thinking: SWOT analysis, Fishbone diagram.

Key terms: critical thinking, cognition, SWOT analysis, Fishbone diagram.

Points for discussion:
What are the main principles of critical thinking?
What are the practical applications of critical thinking?
Why is critical thinking currently relevant for us?
How can you improve critical thinking skills?
What are the barriers to critical thinking? What measures can be taken to

vercome them?

What does Bloom’s taxonomy illustrate?
What are Low Order and High Order thinking skills? How can they be

eveloped?

What is the connection between critical thinking and Bloom’s taxonomy?
What are the steps of SWOT analysis? What is used for?

Visual aids:
Image 1.

Critical Thinking Skills

@) the balance



Image 2.
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Image 3.

Fishbone Diagram
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>
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@ ® @ Unhygienic Insufficient training on how

storage to cook and store

‘*WallStreetMojo

Recommended literature:

1. Browne M. N., Keeley S. M. Asking the right questions. A guide to critical
thinking (8th Edition). New Jersey : Pearson Prentice Hall, 200 7. P. 1-13.

2. Carroll R. T. Becoming a critical thinker. A guide for the new millennium (2nd
Ed). Boston: Pearson Custom Publishing, 2005. 248 p.

3. Darlington R. How to think critically. 2015. URL
http://www.rogerdarlington.co.uk/thinking.html
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3MicTOBMIA MOAVJIb 2

LECTURE 2.
The evolution of Media / IcTopist po3BuTKY indopmaniiiHoro mpocropy.

Outline:
1. The History of major media formats (Pre-Industrial, Industrial, Electronic,
Information age)
2. Important changes in media types over time
3. Personal Media Field
4. The Influence of mass Media

Key terms: Pre-Industrial, Industrial, Electronic, Information age, types of
media, new media, traditional media, opinion leaders.

Points for discussion:
1. What format/equipment did people use in different ages Pre-Industrial/
Industrial/Electronic Age? to communicate with each other?/ to store information?
/to share or broadcast information?
What are the types of print media?
What are the types of broadcast media?
What are the types of support media?
What are the types of internet media?
Compare New and Traditional Media.
Where do you get news from?
Who influences your opinion?

NGk W

Visual aids:
Image 1.

’ ebta

PIISIBI‘S

Buzzle.com
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Image 2.

THREE TYPES OF BROADCAST MEDIA

COMMERCIAL PUBLIC COMMUNITY

BROADCAST BROADCAST BROADCAST

Image 3.

Where Do You Get Your News?

BBC _

CBS |
CNN
FacebooK |5
FOX Baby Boomer

m Generation X
NPR | Millennial

News source

Rush Limbaugh s
Twitter i

Wall Street Journal s

YouTube F

0% 10% 20% 30% 40% 50% 60% 70%
Percentage of demographic group getting news from source

Source: Pew Research Center. “American Trends Panel (wave 1)." April 29, 2014.

Recommended literature:
1. Paxson P. Mass Communications and Media Studies : An Introduction. The
Continuum International Publishing Group, 2010. P. 1-17.
2. The Evolution of Media through Ages. URL:
https://www.sutori.com/en/story/the-evolution-of-media-through-ages--
6cGWXTpGatuEoZQGqwvCjnY?2
3. Turow J. Media Today: An Introduction to Mass Communication. 3rd
edition. Routledge, 2009. P. 6-33, 61-73.
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3MICTOBHI MOAVJb 3

LECTURE 3.
Functional and Linguistic Parameters of Media Text/ ®yukuioHaabHo-
NparMaTH4Hi Ta CTPYKTYPHO-CEeMAaHTHYHI
napaMeTp MeliaTeKCcTy

Outline:
1. Types of media content
2. Media Content Analysis
3. Interpreting Media
3.1 Representation in Media and Information
3.2 Frameworks for Analysis

Key terms: Reporting, opinion, propaganda, PR, social advertising,
commercial advertising, content analysis, headlines, key words, ambiguity,
stylistic devices, “hate speech”.

Points for discussion:

1.What are the types of media content? What are their characteristic features?
2.What are the aspects of qualitative and quantitative content analysis?

3.How are images, sound, and text used?

4.What does the media text offer as the primary object of interest?

5.Whose point of view is the most central in the media text?

6.What is the ‘moral’ of the text? How is it presented?

7.What kind of information is missing?

8.Why has this particular issue become a news item?

9.What is the angle of a story on a particular topic or phenomenon?

10.What does the news item not mention?

11.Whom is this issue relevant for? Who gets their voice heard and who does not?
Whose point of view seems to be the most central one?

12.What kind of roles are assigned to people?

13.1s some knowledge presented as given?

14 What kinds of sources have been used and how? What else could have been
used?

15.How has the choice of sources affected the point of view of the item?

16.Who gets the last word, i.e. how does the news item end?

17.1s the journalist’s point of view visible in the choice of words?

18.(Printed news item) What aspects do the headline, pictures, and captions
emphasize?
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Visual aids:
Image 1.

Informative vs. Persuasive

Informative: Persuasive
e Objective e Lead to a decision
e Non-persuasive e Provoke action
e Specific purposes:
Briefings
Reports
Training

\ J

Image 2.

\[lUALITY U

— y - - Dl

Recommended literature:

1. Branston G., Stafford R. The media student’s book. 5th ed. Routledge, 2010.
P. 204-227.

2. Keys to Interpreting Media Messages / A. Silverblatt, A. Smith, D. Miller,
J. Smith, N. Brown. 4th edition. Praeger, 2014. P. 17-25.

3. Manovich L. The Language of New Media. Cambridge, 2001. URL :
http://dss-edit.com/plu/Manovich-Lev_The Language of the New_Media.pdf
Matheson D. Media Discourses : Analysing Media Texts. Open University Press,
2005. P. 15-34.

4. Rayner P., Wall P., Kruger S. Media Studies: the Essential Resource. London,
New York : Routledge, 2004. P. 217-231.


http://dss-edit.com/plu/Manovich-Lev_The_Language_of_the_New_Media.pdf
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3MicTOBHI MOAVJb 4

LECTURE 4.
Digital Literacy in Mediaspace. Online Resources and Tools. Social
Media/Meniarpamothicts. LludpoBa rpamoTHicTs y Megianpocropi

Outline:
1.Cyberspace, Internet.
2.The evolution of the Internet and social media.
3.Internet in EFL teaching: online tools of dialogue communication and
learning
3.1 Effective online search of information.
3.2 Distance learning platforms
3.3 Messengers, videoconferencing services
3.4 Online testing and assessment tools
3.5 Useful Google tools.
4. The main principles of cyber safety

Key terms: cyberspace, internet, social media, digital divide, learning
platforms, tools, cyber attacks, scam, internet safety.

Points for discussion:

1.Define the terms “Cyberspace”, “Internet”.

2.Describe the evolution of the Internet and social media.

3.What do you know about Internet in EFL teaching: online tools of dialogue
communication and learning:

4.What are the main principles of cyber safety?

Visual aids:
Image 1.
1970's 1980°s 1990°s 2000°s 2010's
Web Web
1.0 |
| l 1
De redes de Para redes de Para redes de
conteudos > relaci mento > | contextos
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Image 2.

Evolution of Internet of Things
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Recommended literature:
1. CYBER SAFETY : An interactive guide to staying safe on the Internet.
URL.: https://www.opencolleges.edu.au/informed/cyber-safety/
2. DigComp 2.0. The Digital Competence Framework 2.0. URL:
https://ec.europa.eu/jrc/en/digcomp/digital-competence-framewo
3. Heick T. 4 Principles Of Digital Literacy. URL.:
http://www.teachthought.com/literacy/4-principals-of-digital-literacy/
4, Heick T. 11 Underlying Assumptions Of Digital Literacy. URL
http://teachthought.com/literacy/11-underlying-assumptions-of-digital-literacy
5. Media and Education in the Digital Age : Concepts, Assessments, Subversions.
Ed. by M. Stocchetti. Berlin : Peter Lang GmbH Internationaler Verlag der
Wissenschaften, 2014. 366 p.

LECTURE 5.
Manipulation: Features and Threats. Fakes and Fact-
checking/ManinyasiTHBHUI BIUIMB. 03HAKH TA 3arPoO3H

Outline:
1. What is manipulation? Manipulations in media.
2. Manipulation techniques and how to detect them.
3. Fakes as a means of manipulation:
3.1 What is a fake
3.2 Types of fakes
3.3 How to spot a fake

Key terms: manipulation, manipulation techniques, fake, misinformation,
disinformation, malinformation, propaganda, clickbait, sponsored content,
satire, hoax, error, partisan, pseudoscience, bogus, IMVAIN, CRAAP test.

Points for discussion:
1.What is manipulation? How can you spot manipulations in the media.
2.What are the techniques of manipulation and how can you detect them?
3.What is fake as a means of manipulation?
4.What types of fakes do you know?
5.How can you spot a fake? What are the possible detection techniques? How can
critical thinking help?


https://ec.europa.eu/jrc/en/digcomp/digital-competence-framework

Image 1.

Image 2.

FIRSTDRAFT

SATIRE OR PARODY

No intention to cause
harm but has potential
to fool

When headlines, visuals
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Visual aids:

FALSE INTENT TO HARM

Mis-information Dis-information

False Connection False Context

Misleading Content Imposter Content
Manipulated Content
Fabricated Content

Mal-information

(Some) Leaks
(Some) Harassment
(Some) Hate speech

7 TYPES OF MIS- AND DISINFORMATION

MISLEADING CONTENT IMPOSTER CONTENT

Misleading use of
information to frame an
issue or individual

= J

FALSE CONNECTION FALSE CONTEXT

When genuine content

or captions don't is shared with false
support the content contextual information

FABRICATED CONTENT

When genuine sources New content is 100%
are impersonated false, designed to

deceive and do harm

%

MANIPULATED CONTENT

When genuine
information or imagery is
manipulated to deceive
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Image 3.

EVALUATING SOURCES: THE CRAAP TEST

R

Relevance

Is the material
about your

topic or
tangential?

Don't waste time
reading material
that isn't on
topic!

Recommended literature:
1. Fighting Misinformation. Digital Media Literacy / T. Susman-Pefa,
M. Druckman, N. Oduro. The Great Courses Series. The Teaching Company,
2020. P. 3-7.
2. Gallagher K., Magid L. Media Literacy & Fake News. Yale
ConnectSafely, 2017. P. 2-12.
3. Heick T. 11 Underlying Assumptions Of Digital Literacy. URL:
http://teachthought.com/literacy/11-underlying-assumptions-of-digital-literacy/
4. Heick T. 4 Principles Of Digital Literacy. URL:
http://www.teachthought.com/literacy/4-principals-of-digital-literacy/
5. Image changes verifying service. URL: http://fotoforensics.com/
6. Instruments of information checking on StopFake web-site. URL:
http://www.stopfake.org/category/instrumenty
7. Truth or Fiction? Verifying fakes and exposing fiction. URL:
https://www.truthorfiction.com/


http://fotoforensics.com/
https://www.truthorfiction.com/
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3. CEMIHAPCBKI 3AHATTA

3micToBHiIT MOOYJIb 1

SEMINAR 1.
Critical thinking skills and Bloom’s Taxonomy in action/
HaBu4YkM KPUTUYHOI0 MHUCJIEeHHS i TakcOHOMist Biyma B i,

Learning objectives:
- to define the main principles of critical thinking;
- to analyse the ways to develop Low Order and High Order thinking skills;
- to apply Bloom’s taxonomy for language learning and teaching.

Tasks:
Task 1. Define the terms: cognition, critical thinking, the Sponge and
Panning for Gold thinking styles, cause and effect, critical thinking skills,
taxonomy, Bloom’s taxonomy, LOTS, HOTS.

Task 2. Analyse the Top 10 Skills for successful professional development.

Dwell on the place occupied by critical thinking in both 2015 and 2020 lists. Give
your reasons for such a tendency?

TOP 10 SKILLS

In 2020 In 2015

1. Complex problem-solving 1. Complex problem-solving

2. Critical thinking 2. Coordinating with others

3. Creativity 3. People management

4. People management 4. Critical thinking

5. Coordinating with others 5. Negotiation

6. Emotional Intelligence 6. Quality control

7. Judgement and decision 7. Service orientation
making 8. Judgement and decision

8. Service orientation making

9. Negotiation 9. Active listening

10. Cognitive flexibility 10. Creativity

Data source: Future of Jobs report, World Economic Forum, 2016

Task 3. “Hamster story”: match the causes and effects in the story suggested
by the teacher.

Task 4. “Multiple results”: give possible results to the suggested conditions.

Task 5. “De-construct a fairy-tale”: Team work. Create exercises for your
pupils based on fairy tales that would develop thinking skills of different levels.
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Present to the class.

Activity verbs to use for different levels of Bloom’s Taxonomy:

Creating: making, designing, constructing,
planning, producing, inventing,

Evaluating: checking, hypothesizing,
experimenting, judging, testing,
monitoring,

Analyzing: comparing, organizing, outlining,
finding, structuring, integrating

Applying: implementing, carrying out, using,

Understanding:  comparing, explaining, classifying,
exemplifying, summarizing

Remembering: recognizing, listing, describing,
identifying, retrieving, naming, finding,
defining

Task 6. Discuss the quotation: Education is not the learning of facts, but the
training of the mind to think (A. Einstein).

Revision issues:
What are the main principles of critical thinking?
What is critical thinking about?
What is critical thinking not about?
Why is critical thinking currently relevant for us?
What are the practical applications of critical thinking?
State and explain the barriers to critical thinking. What measures can be put
in place to overcome them?
What does Bloom’s taxonomy illustrate?
e What are Low Order and High Order thinking skills? How can they be
developed?
e What is the connection between critical thinking and Bloom’s taxonomy?
e How can Bloom’s taxonomy be useful for language teaching?

Recommended reading:

1. Arke E. Media Literacy and Critical Thinking: Is There a Connection?
Duquesne University, 2005. P. 19-22.

2. Browne M. N., Keeley S. M. Asking the right questions. A guide to
critical thinking (8th Edition). New Jersey : Pearson Prentice Hall, 200 7. P. 1-13.

3. Carroll R. T. Becoming a critical thinker. A guide for the new millennium
(2nd Ed). Boston: Pearson Custom Publishing, 2005. 248 p.

4. Darlington R. How to think critically. 2015. URL
http://www.rogerdarlington.co.uk/thinking.html

5. Ennis R. H. The Nature of Critical Thinking: An Outline of Critical
Thinking Dispositions and Abilities. 2011. P. 1-8.
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6. Introduction to Critical Thinking. Critical Publishing. P. 1-4.

7. Osborne A. Critical Medialiteracy in Primary/Junior Classrooms. Ontario
Institute for Studies in Education of the University of Toronto, 2016. P. 8-9.

8. Revised Blooms_taxonomy_action_verbs. pdf

9. Rudinow J., Barry V. Invitation to Critical Thinking. Wadsworth,
Belmon, CA. 2007. P. 1-42. URL : htt ps://epdf.pub/invitation-to-critical-thinking-
sixth-edition.html

10. Stevens-Fulbrook P. The Definitive Guide to Bloom’s Taxonomy. URL
- https://teacherofsci.com/blooms-taxonomy/

11. Thinking Critically. Skills for OU Study. The Open University, 2008. P.
7-10.

SEMINAR 2.

SWOT analysis, Fishbone diagram, debates: their application for problem-
solving/SWOT amnaJi3, niarpama “Fishbone”, ne6aTu: 3acrocyBanHs 1Jis
BHPIilICHHS TPO0JIeM.

Learning objectives:
- to differentiate between fact, opinion, and reasoned judgment;
- to develop argumentation skills;
- to apply SWOT analysis and Ishikawa (Fishbone) diagram for problem-
solving.

Tasks:

Task 1. Define the terms: fact, opinion, reasoned judgment, belief, SWOT
analysis, cause, effect, Ishikawa/Fishbone diagram, problem-solving,
communicative strategy, argument, counter-argument, debates, to clarify, to
oppose.

Task 2. Study the schemes of SWOT analysis. Speak about the procedure,
its benefits and practical application. What is its difference from the approach of
the Fishbone diagram?
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Task 3. “Problem-solving”. Teamwork: Divide into teams of 5-6. Create a
Fishbone diagram/SWOT analysis on any burning issue of today (e.g.
unpreparedness of our education system for distance learning, vaccination, etc.).
Suggest possible solutions (what can be done to make it more efficient).

Task 4. “Argumentation phrases”: Revise the statements for clarifying and

opposing. Add your own phrases to both lists.
Phrases to clarify

When you say ..., do you mean...?

If I understand you correctly, are you saying that...?

So, what you’re saying is (that)...?

So, in other words...?

To put it another way, ...7

Excuse me, did you say that ....?

Are you suggesting that ...?

The point I'm trying to make is .... , right?
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Phrases to oppose
| agree up to a certain point, but ....
Yes, but on the other hand ....
Yes, but there’s also another aspect to consider.
That’s one way of looking at it, but...
I can’t go all the way with you on that point.
No, I really can’t agree, I'm afraid.
1 see what you mean, but I think that’s not the whole story.

Task 5. “Debates”:

1. Divide into “for” and “against” teams to discuss a burning issue (e.g.
guarantine). Discuss in teams and formulate 1 argument (1-2 sentences) for each
member. Distribute the arguments among team members.

2. Sit in 2 rows opposite each other. One by one paraphrase the opposing
speaker’s argument to make sure you understood it correctly (clarify), then suggest
your counter-argument (oppose).

3. Feedback: What was the hardest during the debates? Did it help you look
at the problem at a different angle?

Task 6. “20 reasons to study...”: Work in groups. Brainstorm and come up
with a list of 20 reasons why people should study: the media/critical
thinking/problem-solving techniques. Discuss with the whole class.

Task 7. “Key concepts in media literacy through critical thinking”: Study
the list of 5 key concepts in media literacy through critical thinking. Give
examples to demonstrate how relevant they are for our today’s life.

Key Concept #1: All media are carefully wrapped packages.

Key Concept #2: Media construct versions of reality.

Key Concept #3: Media are interpreted through individual lenses.

Key Concept #4: Media are about money.

Key Concept #5: Media promote agenda.

Task 8. Discuss the quotation: When solving problems, dig at the roots
instead of just hacking at the leaves (Anthony J. D’ Angelo).

Revision issues:

e How do we differentiate between fact, opinion, reasoned judgment and
belief? What for? Where and when do we need to do it?

e What is SWOT analysis? When and how is it used? How does it influence
decision-making?

e What does a Fishbone diagram illustrate? What are its benefits?

e \What communicative strategies can be used in debates? Which are the most
efficient ones?

e \What strategies and methods do you usually use to solve problems? What
helps you find the appropriate solution?
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e \What is the aim of debates? Where and when are they held?

Recommended reading:

1. Browne M. N., Keeley S. M. Asking the right questions. A guide to
critical thinking (8th Edition). New Jersey : Pearson Prentice Hall, 200 7. P. 15-33.

2. Cause-And-Effect Diagram. Basic Tools for Process Improvement. pdf.
P. 1-23.

3. How to Use the Fishbone Tool for Root Cause Analysis. QAPI. pdf

4. Littlemore J. The Communicative Effectiveness of Different Types of
Communication Strategy. 2003. System 31 (3). P. 331-347.

5. Pfeiffer J. W., Jones J. E. “Don’t you think that...?” : an experiential
lecture on indirect and direct communication. The Pfeiffer Library. Volume 6, 2nd
Edition. Jossey-Bass/Pfeiffer. 1998. P. 9-16.

6. Rudinow J., Barry V. Invitation to Critical Thinking. Wadsworth,
Belmon, CA. 2007. P. 85-99. URL : htt ps://epdf.pub/invitation-to-critical-
thinking-sixth-edition.html

7. Serawitu A. Critical thinking and Decisions Making. Dire Dawa
Management and Kaizen Institute. 2018. P. 12-16.

8. SWOT  Analysis  Template.  WallStreetMojo. URL
https://www.wallstreetmojo.com/swot-analysis-template/

9. Fishbone  Diagram  Template. = WallStreetMojo.  URL
https://www.wallstreetmojo.com/fishbone-diagram-template/

3MicTOBUI MOAYJIb 2

SEMINAR 3.
Media in modern society. Media as business/
Menia B cyyacHomy cycniiberBi. Menia sik OizHec.

Learning objectives:
- to differentiate between types of communication and specify their
peculiarities;
- to broaden awareness of types of media and their specificity;
- to understand how media business operates, to find out about media
ownership;
- to study the Ukrainian media landscape.

Tasks:

Task 1. Define the terms: Communication, interpersonal communication,
mediated communication, mass communication, long distance communication,
media, mass media, media literacy, media landscape, broadcast media, print
media, support media, social media, Personal Media Field, media pluralism.

Task 2. “News sources”: Go to www.menti.com. Use the code given by the



http://www.menti.com/
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teacher. Rank the sources of news according to their importance for you. Analyse
the results. Discussion: What are the most relevant sources of news for your
group? Why do you trust them?

Task 3. “Brainstorming”: split into 3 groups. Brainstorm for 5 minutes and
come up with as many ideas as you can about:

Group A: the functions of mass media;

Group B: the benefits of mass media;

Group C: the limitations of mass media.

Discuss with the class.

Task 4. “State vs. private media”: Watch the video suggested by the teacher
(from VeryVerified Course), discuss the issue: Why is the information about
state/private ownership of the media relevant for consumers?

Task 5. “Mass media as business”: Study the scheme of mass media as a
business structure and statistics of media consumption. Dwell on the core aspects
of a media business: its purpose, offerings, strategies, infrastructure, organizational
structures, staff, trading practices and policies.

Mass Media Industries

Book Publishing » Radio

— 40,000 titles a year & 13’0(1)/9 radio lstations .
L Aldio Books & ebors — Satellite and Internet radio

» Movies

S e =Pl — 30,000 theaters, 400 films a
— 1500 dailies year
» Magazine T— |D VDS downloads, overseas
; ¢ elevision
000 BUDISRER Yo — 1600 TV stations
=:Declulnd - Subspription TV (cable and
» Recordings satellite)
— People over 25 buy CDs * Internet

— Newest media

— People under 25 download ; ’
— Ad earnings growing
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Once financed, the product
is created (or produced).

Exhibitor

Exhibitor

Once it has been created,

the media product is
circulated, or distributed, to
exhibitors such as TV
stations, record stores, and

newsstands.

I (5] o l

The success of the product
is determined by the
reception of the material by
the target audience.
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The product’s success
affects the firm’s ability to
produce more mass media
products. If it is successful,
the process begins again

with step 1.
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Task 6. “Media buying habits”: Study your media buying habits. How many
times a month do you:
e Buy a newspaper or a magazine?
Buy paper books?
Buy e-books?
Buy a subscription to online resources or services?
Buy or rent video/computer games?
Play games online?
Buy tickets to the cinema?
e Watch movies online?
Compare your answers with your groupmates. What are the general
tendencies? How do they influence the development of media businesses?

Task 7. “Media companies in Ukraine”: Work in groups.

1. Identify and write down the names of Ukrainian media companies
(newspapers, magazines, radio, TV, on-line news outlets).

2. Choose 3 of those companies. Find out who owns those media companies.
Identify each of them as being either Private / State / Public Broadcaster. Organize
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the sources in a table.

3. Discuss: Why is it important to know media owners? What is public
broadcasting and its role? Were you surprised by any of these? Were you not
surprised? Why or why not?

Task 8. “Ukrainian media landscape”: Study the web-resource
https://medialandscapes.org/country/ukraine. Prepare a 7-minute report, focus on
the following:

1. Analyse the peculiarities of the Ukrainian media landscape. What are
the main features? Who owns the largest media businesses?

2. Investigate how the three largest Ukrainian mass media companies
operate in mass media industries.

3. Explain current and potential future trends in world/Ukrainian mass
communication.

Task 9. Discuss the quotation: He who controls the media controls the
minds of the public (N. Chomsky).

Revision issues:

e What are the similarities and differences between different forms of
communication? Explain current and future trends in mass communication.

e \What types of media do you know? Give a short description to each.

e Analyze the ways in which the mass media affect our everyday lives. How
do you imagine the world without media? Give your ideas.

e Study the Ukrainian media landscape. What are the main features? What
information were you surprised to find out?

e \What are some ways in which the mass media have given you a sense of
connection with or disconnection from others in Ukraine or the world?

e Investigate how the three largest Ukrainian mass media companies operate
in mass media industries.

e Why is transparency of media ownership important?

Recommended reading:

1. Branston G., Stafford R. The media student’s book. 5th ed. Routledge,
2010. P. 204-227.

2. Fighting Misinformation : Digital Media Literacy. Course Guidebook / T.
Susman-Pefia, M. Druckman, N. Oduro. The Teaching Company, 2020. P. 10.

3. Keys to Interpreting Media Messages / A. Silverblatt, A. Smith, D. Miller,
J. Smith, N. Brown. 4th edition. Praeger, 2014. P. 17-25.

4. Panchenko M., Rybak V. Ukrainian Medialandscape. URL
https://medialandscapes.org/country/ukraine

5. Paxson P. Mass Communications and Media Studies : An Introduction.
The Continuum International Publishing Group, 2010. P. 1-17.

6. Turow J. Media Today: An Introduction to Mass Communication. 3rd
edition. Routledge, 2009. P. 6-33, 61-73.


https://medialandscapes.org/country/ukraine
https://medialandscapes.org/country/ukraine
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7. Ukrainian media landscape. URL
https://medialandscapes.org/country/ukraine

SEMINAR 4.
Media content perception. The effect of new technologies on media and the
English language/Cnenngika cipuiiHATTS Media KOHTEHTY. BIUIHB HOBIiTHIX
TEXHOJIOTiil Ha MeJlia Ta PO3BUTOK aAHIJIIICHKOI MOBH.

Learning objectives:
- to differentiate between traditional and new media;
- to broaden awareness of the media evolution;
- to analyse the impact of social media;
- to study individual media consumption habits;
- to find out how to burst a filter bubble.

Tasks:
Task 1. Define the terms: mass media, media consumption, media
landscape, new media, new technology, social media, news item, news feed, eye-
catcher, information avalanche, information (filter) bubble, media content.

Task 2. “History of media”: Group work. Divide into 2 groups. Put the
names of media in order of their emergence:

Mail VAR (Virtual augmented reality)
Manuscripts Google

Cable TV Television

Printed books Smartphone

YouTube Writings on clay tablets
Newspapers Internet

Telegraph E-mail

Tablet Telephone

Cinema Facebook

Instagram Papyrus

Radio Twitter

Compare both groups’ results. What are the approximate dates for each media?

Task 3. “My media log”: Think of your media consumption habits. Complete
the diagram with the number of minutes you spend daily on each media.
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My media log

Task 4. “Information avalanche”: Study the infographics. Speak on the current
tendencies of the spread of information. Why is it important to navigate in today’s
flow of information?

."ﬁ}.- Ep
AVALANCHE OF INFORMATION population of the Earth, billion
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umber of gadgets, bill
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of devices connected to the
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Knowledge doubling 2003 2010 2015 2020
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By 2020, information will be doubled every 73 days

https://zbruc eu/node/60657
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Task 5. “News feed eye-catcher”: Scroll down your news feed in any social

media and tell the group the news item that catches your eye. Explain why you paid
attention to it and why it is important to you.

Task 6. “Information (filter) bubble”: Give the definition of an Information
(filter) bubble. Discuss how it correlates with the illustration below.

THE FILTIR BUBBLE:

MY FEED YOUR FEED
A oz | THE VIDEOS :
MR JACTS —
e~ N o
== V% FRas NEWS E—
Py = OPINIONS
THe FACTS | — & PeoPLE -
1 LIKe —
g ohnaons, T Regs. J HéT Mlé KE[ 'ée —
OPINIO 0V =
oF PEOPLE o 1 LIKE NCOMFORTABLE

1 LIKe

Task 7. “How to burst a filter bubble?”: Study the steps that can help you get
out of your filter bubble.

1. Change your Google and Facebook settings (Privacy and Security).

2. Regularly clear your browsing data (history, cookies, cash, etc.).

3. Clear browser Privacy and Personalization settings.

4. Change Facebook news feed settings from “Most popular” to “Most
recent’.

5. Join different Facebook pages and groups (even those you don’t like) and
pay attention to what you like/share/post.

Which of these things do you do and how often? What other activities can you
suggest doing to avoid the influence of your filter bubble?

Task 8. “The impact of social media”: Pair work. Decide whether social media
have a positive or a negative influence on our lives and on the evolution of English.
Give your arguments.

Watch the video with D. Crystal “The Effect of New Technologies on
English”. Compare your ideas with D. Crystal’s views. Discuss the following points:

1. How did technology change the way we communicate?

2. What are the specific ways in which technologies influence the language?
Give examples.

3. What fundamental linguistic change took place on Twitter?

4. Is it possible to predict future changes? Why?

5. Does D. Crystal agree that English of today is not the
same as it was 20 years ago? What are his arguments?
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6. Is text messaging a disaster or a boon for the development of the English
language? Why?

Task 9. Discuss the quotation: Mass media provides the essential link between
the individual and the demands of the technological society (J. Ellul).

Revision issues:
e \Why should we understand the concept of literacy to acknowledge the worlds
of print, visual, audio, and interactive media?
e \What is the specificity of media text compared to other text types? What are
the key issues to take into consideration while analyzing media text?
e How do we differentiate between a fact, an opinion, and a reasoned judgment?
e In what ways does the type of medium affect:
a) the communication strategy?
b) the communication style?
¢) the content of media text?
e Do the strategy, style, and content of the media presentation provide insight
into the communicator? intended audience(s)?
e Explain the ways in which a magazine article and television news report use
narrative to organize the flow of information.
e \What techniques can be used to construct media text and its message? What
influences their efficiency?
e \Why might some people take a different meaning from the same text?

Recommended reading:

1. Fighting Misinformation. Digital Media Literacy / T. Susman-Pefa, M.
Druckman, N. Oduro. The Great Courses Series. The Teaching Company, 2020. P.
42-46.

2. Keys to Interpreting Media Messages / A. Silverblatt, A. Smith, D. Miller,
J. Smith, N. Brown. 4th edition. Praeger, 2014. P. 7-13, 29-36.

3. Literacy for the 21st Century : An Overview & Orientation Guide to Media
Literacy Education. Edition 2. Center for Media Literacy. 2008. P. 62-64.

4. Manovich L. The Language of New Media. Cambridge, 2001. URL :
http://dss-edit.com/plu/Manovich-Lev_The_Language of the New_Media.pdf

5. Matheson D. Media Discourses : Analysing Media Texts. Open University
Press, 2005. P. 15-34.

6. Rayner P., Wall P., Kruger S. Media Studies: the Essential Resource.
London, New York : Routledge, 2004. P. 217-231.

7. The Craft of Criticism. Critical Media Studies in Practice. Ed. by M.
Kackman, M. C. Kearney. Routledge, 2018. P. 293-304.

8. What IS Media  Analysis? Focal Points. URL
https://www.focalpoints.co.za/research-paper/what-is-media-analysis


http://dss-edit.com/plu/Manovich-Lev_The_Language_of_the_New_Media.pdf
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SEMINAR 5.
Functional and lingual peculiarities of media texts/
DYHKIIOHAJBbHI TA JIHIBaJIbHI 0CO0JMBOCTI MeiaTeKCTIB.

Learning objectives:
- to differentiate between types of media content and study their peculiarities;
- to apply criteria for types of content analysis;
- to the differences between facts and opinions;
- to broaden awareness of the emotional implication of media messages;
- to practise delineating between facts and opinions in media texts.

Tasks:

Task 1. Define the terms: content, media content, media text, informative
content, persuasive content, quantitative content analysis, qualitative content
analysis, textual and contextual analysis, text representation, label, text
message, “biased word”, headline.

Task 2. “6 types of content”: Match the types of content with their purposes:

Reporting To influence what you believe
Opinion To influence what you buy
Advertising To influence how you think about a
Social advertising company
PR To influence or compel your political
Propaganda views, choices, etc.

To inform

To influence how you behave, for the
good of yourself or society
What are the peculiarities of each type? What kinds of media mostly employ
each type?
Task 3. “Content analysis”: Group work:
1. Study the list of criteria for analysing types of content.

Criteria for types of content analysis
1) What type of content is it?
2) Whom is it directed to? (what is the target audience?)
3) Is it based on facts or opinions?
4) What is its purpose?
5) What emotions, impressions, affects does it elicit?
6) How does it work? (through what mechanisms?)
7) What is its attitude towards the subject?
2. Work in groups of 4-5. Define the type of content from the poster suggested by
the teacher, analyze its main features according to the criteria above.

Task 4. “Fact vs. opinion”: Revise the differences between facts and opinions.
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An opinion can often be traced due to “biased words”. Work in pairs. Dwell on their
specificity and give 10 examples. Compare your answers with the groupmates.

Task 5. “Article analysis”: Group work. Split into groups. Read one of 3
articles on the same subject given by the teacher (about voting systems in different
countries), highlight in your article with markers of different colour:

e Facts with sources
e Facts without sources
e Opinions

Discuss the results with the class. What prevailed in your article? Why? What
are the differences in reporting on the same subject between the three articles? How
does that correlate with the type of content?

Task 6. “Wheel of emotions”. Study the “wheel of emotions” (diagram
representing the typology of emotions). Check up any vocabulary you don’t know.

Wheel of emotions

WHEEL OF EMOTIONS

Author: Robert Plutchik
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Curious
Inquisitive

How are emotions employed in the media? What for? Give examples of
emotions mass media appeal to with particular purposes. What means do they resort
to on the lexical and grammatical levels to make media messages more emotional?

Task 7. “Re-presented fairy-tale”: Group work: Divide into groups. Transform

the plot of a famous fairy-tale (e.g. “Little Red Riding Hood” or “Cinderella”) into a
media product of any genre, e.g.:

e prime-time talk-show,

e criminal news,

e apresidential election campaign,

e Greenpeace social advertisement.
Choose the speakers and represent it to the class.

Task 8. “Run like a girl. Stercotypes”: Watch the video suggested by the
teacher (“#LikeAGirl”, 68 min views on YouTube. Part of a campaign to encourage
confidence in young women). What stereotypes is it based on? Many praised the
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video and whole campaign for its empowering message. Others criticized it for being
deceptive. Why? What are your emotions about it?

Task 9. Discuss the quotation: Look between the lines. Read between the
words. The most important things are left unsaid and unheard (Anon.).

Revision issues:

1. What are the definitions of text in linguistics? How do they define text in
media studies? What are the differences in approaches?

2. What differs a media text from other text types? Can we apply the principles
of text interpretation to media texts?

3. What are the structural components of a media text? How are they organised
and what is the role of each?

4. What features are more and less important for a media text? Do they depend
on the type of content? genre of media? other factors?

5. Explain the ways in which a magazine article and television news report use
the narrative and visuals to organize the flow of information.

Recommended reading:

1. Branston G., Stafford R. The media student’s book. 5th ed. Routledge, 2010.
P.9-31.

2. Matheson D. Media Discourses : Analysing Media Texts. Open University
Press, 2005. P. 15-34.

3. Media literacy : keys to interpreting media messages / Art Silverblatt,
Andrew Smith, Don Miller, Julie Smith, and Nikole Brown. Fourth edition. Praeger,
2014. P. 10-13, 29-32, 58-60.

4. Rayner P., Wall P. Kruger S. Media Studies : the Essential Resource.
Routledge, 2004. P. 9-10, 28-35.

5. The Craft of Criticism. Critical Media Studies in Practice. Ed. by M.
Kackman, M. C. Kearney. Routledge, 2018. P. 293-304.

3MicTOBHIT MOAYJIb 3

SEMINAR 6.
Structural and semantic analysis of media text/
CTpPYKTYpPHO-CEeMAHTHYHMIA aHAJII3 MeIiaTeKCTy.

Learning objectives:
- to specify the notion of text in linguistics and media studies;
- to identify the multimodal structure of media texts;
- to analyse the role of headlines and principles of their wording;
- to practice eliciting information from the headlines and creating headlines for
the visuals.
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Tasks:
Task 1. Define the terms: text, media text, text integrity, text message,
quantitative content analysis, qualitative content analysis, textual and contextual
analysis, ‘moral’ of the text, label, headline, Headline English.

Task 2. “Mid-course Revision:”: Give at least 3 names of objects and
phenomena connected with media:
forms of communication
types of media
examples of print media
skills of info-media literacy
types of social media
milestones in the history of media
effects of mass media on our lives
Ukrainian media owners
influences of new media on the language
types of media content
differences between Fact and Opinion

Task 3. “Fact or Opinion?”: Decide whether the statement is a fact or an
opinion:
1. The best way to start your day is a cup of good coffee.
2. V. Zelenskyi won the presidential election in Ukraine in 2019.
3. Persuasive content aims to influence and convince the audience of something.
4. This summer is much hotter than ever.
5. This summer is hotter than the last one because the average temperature rose to
+35 C.
Ukrainians are forced to emigrate because it became impossible to survive in
the country.
7. Brazilian coffee is better than Kenyan.
8. Democracy is the greatest form of government.
9. World War Il ended in 1945.
10. Social and traditional media nowadays take most of our time.
11. Everyone should have a best friend.
12. Earth is the third planet from the Sun.
13. The population of Ukraine decreased from almost 52 min in 1991 to 42 min
people in 2019.
14. Next presidential election in the USA will be held on November 5, 2024,
15. Donald Trump will win the next presidential election.

o

Task 4. “Headline English”: Transform the following headlines into common
phrases, decide what the articles under theses headlines are about:
e FOOTBALL FANS IN FIGHT,
e UK MUSEUM ROBBED,
e STAR WEDS,
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US PRESIDENT TO VISIT EU SUMMIT

Task 5. “Headlines deciphered”: Can you tell from the headlines what
information such news can contain?

Biden receives COVID Pfizer booster at White House.

Elon Musk Reveals Tesla Plans for Humanoid Robot During Al Day.
Will and Kate among crowd at Bond premiere in London.

Russia threatens YouTube ban for deleting RT channels.

Lava from La Palma eruption reaches the Atlantic.

Walmart hiring 150K associates as holiday season nears.

Task 6. “Ambiguous Headlines”: Why are the following headlines ambiguous?

NGO~ WDNE

Drunk gets nine months in violin case.

Local high school dropouts cut in half.

A quarter of a million Chinese live on water.

Enraged cow injures farmer wit axe.

Include your children when baking cookies.

Killer sentenced to die for second time in 10 years.

Two sisters reunited after 18 years at checkout counter.

For those of you who have children and don’t know it, we are now
serving ice-cream.

Task 7. “Visuals™: Work in pairs. Create the headlines to the images given by
the teacher and describe the story behind the photo or what kind of news this photo
could possibly accompany.

Represent to the class the headlines you have devised and your ideas about the
story behind it using narrative tenses and modal verbs.

Compare your stories and decide which one was the funniest, the weirdest, the
most incredible and the most plausible.

Image 1.







Task 8. “One event - many representations”: Collect a variety of reports of an
event or a topic in the current news from a number of media sources. Study them to
see how the form of the medium and the authors’ biases may have influenced the
content of the report. Report to the class.

Task 9. Discuss the quotation: The fewer the facts, the stronger the opinion
(Arnold H. Glasgow).

Revision issues:

1. What is representation in terms of media studies? What differs a printed text
representation from that of other types of media?

2. What is Reasoned Judgment? What differs it from Fact and Opinion?

3. What is the correlation between facts and opinions in a media text? Does it
depend on the type of content? genre?

4. What is the role of headlines in a media text? Are they used to inform or to
intrigue the target audience?

5. What are the main peculiarities of Headline English?

Recommended reading:

1. Branston G., Stafford R. The media student’s book. 5th ed. Routledge, 2010.
P.9-31.

2. Matheson D. Media Discourses : Analysing Media Texts. Open University
Press, 2005. P. 15-34.

3. McCarthy M., O’Dell F. English Vocabulary in Use. Upper-Intermediate.
Cambridge University Press, 1994. Pp. 184-185

4. Media literacy : keys to interpreting media messages / Art Silverblatt,
Andrew Smith, Don Miller, Julie Smith, and Nikole Brown. Fourth edition. Praeger,
2014. P. 10-13, 29-32, 58-60.

5. The Craft of Criticism. Critical Media Studies in Practice. Ed. by M.
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Kackman, M. C. Kearney. Routledge, 2018. P. 293-304.

SEMINAR 7.
WebWise: Online instruments of dialogue interaction and teaching foreign
languages/OnuiaiiH iHCTPYMEHTH iaJIOr0OBOT0 CHIJIKYBAHHS TA HABYAHHS
iHO3eMHMX MOB.

Learning objectives:
- to define the notions of "digital literacy", "digital learning", "digital
competence", their main features, and roles in modern society;
- to discuss the benefits and challenges of online education;
- to get a closer look at the most popular eLearning platforms.

Tasks:
Task 1. Define the terms: interaction, dialogue interaction, online education,
digital learning, education platform, MOQOCs, digital competence, digital literacy,
digital divide, technological lag.

Task 2. “Online education”: Work in groups of 4-5. Brainstorm and come up
with a list of:
e benefits of online education;
e challenges of online education.
e tips on how to make it more effective (how to increase the benefits and
to diminish the challenges).
Present your lists to the class and discuss your ideas.

Task 3. “eLearning platforms”: Look through the list of the best online
eLearning platforms given below. Have you ever taken any courses provided by any?
Choose one and prepare its review (5-min. speech and/or 10-slide Powerpoint
presentation with screenshots). Dwell on their specificity, fields and programs
represented, advantages, accessibility policy, target audience, site design, other

relevant peculiarities:
Thinkific Ruzuku
EdEra LearnWorlds
Teachable Udemy
Learnworlds Coursera
Kajabi Skillshare
LearnDash MasterClass
Podia EdX
Prometheus Udacity
Eduflow Pluralsight

Task 4. “Moodle opportunities”. Work in pairs. Tell the class about your
experience of using the Moodle platform. What are its benefits and challenges? What
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would you change to make its work better? What other options would you add to the
platform? Why?

Task 5. “Online tools for EFL teaching”: Work in pairs/small groups. Think of
various ways to apply the following online tools and networked technologies to
facilitate the process of foreign language teaching (for both assessing and creating
content):

> Youtube videos

> audio podcasts

> video games

> micro blogs

> digital graphic novels/comics
> Google search

> social media

Give examples of how exactly each of them can be used in a language
classroom.

Task 6. Discuss the quotation: Technology will never replace great teachers.
But technology in the hands of great teachers is transformational (George Courous).

Revision issues:

1. Why is it currently vital for a student and teacher to be digitally competent?

2. In what way can various online tools promote forein language learning?
What is your experience of using any? What were the results you obtained? What
competences did you improve with their help?

3. What are the most popular online education platforms? What are their
peculiarities?

4. How can digital divide influence the efficiency of education? How can we
bridge the gap?

5. What is technological lag? Does it affect contemporary education in Ukraine
and the whole world?

6. What are the benefits of dialogue interaction for educational purposes?
Which forms of dialogue interaction do you use during your classes?

7. What are the main principles of digital literacy? Why is it important
nowadays to be digitally literate?

Recommended reading:

1. CYBER SAFETY : An interactive guide to staying safe on the Internet.
URL.: https://www.opencolleges.edu.au/informed/cyber-safety/

2. DigComp 2.0. The Digital Competence Framework 2.0. URL
https://ec.europa.eu/jrc/en/digcomp/digital-competence-framewo

3. Heick T. 4 Principles Of Digital Literacy. URL :
http://www.teachthought.com/literacy/4-principals-of-digital-literacy/

4. Heick T. 11 Underlying Assumptions Of Digital Literacy. URL
http://teachthought.com/literacy/11-underlying-assumptions-of-digital-literacy/


https://ec.europa.eu/jrc/en/digcomp/digital-competence-framework
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5. Media and Education in the Digital Age : Concepts, Assessments,
Subversions. Ed. by M. Stocchetti. Berlin : Peter Lang GmbH Internationaler Verlag
der Wissenschaften, 2014. 366 p.

SEMINAR 8.
WebSafe: Social media. Netiquette. Basic principles of cybersafety/
Couianbni megia. ETuka coniaibHux Mepex. OcHoBH Ki0epOe3nexu.

Learning objectives:
- to become aware of the threats and dangers of cyberspace;
- to analyse individual Digital Footprint and the ways to change it;
- to study the basic principles of cybersafety;
- to practice the tools of verifying the site credibility.

Tasks:
Task 1. Define the terms: information literacy, media convergence, digital
literacy, digital privacy, netiquette, bot, pop-up, lateral reading, digital footprint,
clickbait, cyberspace, cybercrime, cyber attack, cyber-safety.

Task 2. “Digital footprint”: Type your name in Google Search. Analyse the
results. Are they quite unexpected? Find out what kind of information about you is
preserved on the Internet. Would you like to have more digital privacy? How can you
change your digital footprint?

Task 3. “What your social media page knows about you”: Browse your social
media pages and analyse them according to the following parameters:

e Does your page and posts contain confidential information that strangers
should not know? For example, physical address, photo of the house,
documents, etc.;

e Does your page contain any notes that could offend another person’s
honor and dignity? Is there hate speech?

e Is your password secure?

e |Is there any information that could be false, but you reposted it without
thinking to check?

Task 4. “What information social media collect about users”: Study the
information below and tick the points in the list if you usually do this on social
media. Discuss how this information can be used by strangers/advertisers/criminals:

In the letter to the US Congress (the case of the Cambridge Analytica transfer
of Facebook users data on April 10-11, 2018), Facebook described what information
this social network collects about users. The US Congress has made this list publicly
available:
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® mouse movements on the user’s device,

how often and for how long a person interacts with the social network

tab;

whether it is open in the background;

what additional plug-ins are installed in the user’s browser;

photo metadata, including location and time of a photo shoot;

applications installed on the device;

file names stored on the device and their types;

the amount of free space on the device;

battery charge level on the device;

the social network tracks the call log

and SMS history on Android devices;

Wi-Fi and access points;

contacts from the contact list;

settings and permissions on the device;

information about other users, their photos and how often you interact

with them;

purchases made on other sites;

e information about other devices in the network, if another device was
connected to Facebook.

Task 5. “Features of a bot page”: Analyse the main features of a bot page.
Have you ever come across such pages on social media? Why are they created? How
do you treat them? Tell the class about your experience.

Features of a bot page

=> No profile photo or a fake photo. “Borrowed” or fictitious name /
nickname. No personal photos or videos.

-> Relatives, place of study and residence, check-ins are not specified or
are almost not specified.

=> No friends, and almost all friends look like bots or their friends are
public figures who can add anyone as a friend without being personally
acquainted.

=> There are no own publications on the page, only reposts from others.

=> A bot writes comments under other people’s publications that are very
similar to the comments of other bots. It does not reply to private
messages.

Task 6. “Internet user manual”: Work in groups of 4-5. Discuss and make up
an “Internet user manual” — a list of 10-12 recommendations on online behaviour for
different kinds of users:

The old generation;
University students;
School teachers;
Schoolchildren.
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Task 7. “Which site is more credible?”: Compare two different web-sites of
pediatricians’ professional organizations. Which site is more credible? Give your

reasons.
Image 1. Retrieved from: https://www.aap.org/

X | @ secure ?
American Academy (fa [ ot |

of Pediatrics
Become a Member ) Log In

DEDICATED TO THE HEALTH OF ALL CHILDREN®

AAP Statement Opposing the Border Security and Immigration Reform Act

“Separating children from their parents contradicts everything we stand for as pediatricians - protecting and promoting children’s
health.” - Colleen Kraft, MD, MBA, FAAP, President, American Academy of Pediatrics

News from the AAP News Releases from Pediatrics e ) i

Image 2. Retrieved from: https://www.acpeds.org/

x - American College of Pe x

1tps //www.acpeds.org

AMERICAN COLLEGE 3
OF PEDIATRICIANS * Health Professionals  Parents The College Speaks ~ About Us

Best for Children

Lead Your Child to Good Health!

Teach good sleep habits, get your child outside, practice healthful family
eating, model an active lifestyle, be involved, protect your child’s mind,
discipline your child, turn the television off, and monitor your child’s

activities.

P e
Lean More

Task 8. “Clickbait”: Go online and find an example of clickbait. Describe it to
the class. What makes the media message clickbaity? What for? Do you usually click
to such sites whenever you come across them? Why?

Task 9. Discuss the quotation: The Internet is a wonderful tool, but technology
Is increasing faster than the safety message is (Pam Weaver).

Revision issues:

* What are the main components of digital literacy?
» How do the major internet sites relate to genres that also exist in other media?


https://www.aap.org/
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To what extent is media convergence already part of your everyday life?

* What is Web 1.0? What is Web 2.0? What comes next? What are the features
of the main stages of Internet development?

» How can we trace our digital footprint? Is it possible to avoid leaving it? How
can we research our digital profile?

* What kind of information do you usually search for on the Internet? How can
one make online search of information more effective?

* What are the core rules of netiquette? Do you always follow them?

» What are the main types of cyber attacks? Which do you consider the most
harmful?

» Where do you stand on the issue of cyber-safety? Why?

* If you were a parent of a ten-year-old, would you filter the child’s web
content? What if you were a parent of a fifteen-year-old?

Recommended reading:

1. Core Rules of Netiquette. URL
https://coursedesign.colostate.edu/obj/corerulesnet.html

2. CYBER SAFETY : An interactive guide to staying safe on the Internet.
URL.: https://www.opencolleges.edu.au/informed/cyber-safety/

3. Heick T. 4 Principles Of Digital Literacy. URL :
http://www.teachthought.com/literacy/4-principals-of-digital-literacy/

4. Heick T. 11 Underlying Assumptions Of Digital Literacy. URL
http://teachthought.com/literacy/11-underlying-assumptions-of-digital-literacy/

5. On the loose. A guide to life online for post-secondary students. Media
Smarts. 2016. 19 p.

6. Tracking my Digital Footprint. A guide to digital footprint discovery and
management. CPNI. Crown, 2015. 22 p.

7. Turow J. Media Today : An Introduction to Mass Communication. 3rd
edition. Routledge, 2009. P. 547-553.

3MicTOBHI MOAVJb 4

SEMINAR 9.
Fake as a mechanism of information manipulation: features and threats.
Creating and debunking fakes/®eiik sik mexaHi3m iHdopmaniitHoi MaHimyJIsiii:
03HAKM Ta 3arpo3u. CTBOPeHHS Ta CIPOCTYBaHHA (eiKiB.

Learning objectives:
- to study various forms of manipulations on the media;
- to analyse the features of fakes and ways of debunking them;
- to practice discerning manipulation techniques and fakes.


https://coursedesign.colostate.edu/obj/corerulesnet.html
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Tasks:
Task 1. Define the terms: information, communication, manipulation,
information manipulation, disinformation, misinformation, fake, deep fake, cheap
fake, bogus, “sandwich technique”, pseudoscience.

Task 2. “Monkey Business Illusion”: Watch the video suggested by the
teacher. Count the number of ball passes done by the participants in white T-shirts.
Did you count correctly? Discuss what were the obstacles to correct counting. What
distracted the observer from the focus of attention? How can this technique be used in
mass media and what for?

Task 3. “Universal Experts”: Work in groups of 5-6. Brainstorm and make up a
list of 10 universal experts’ phrases that could be suitable for discussing any issue.
Use them to respond to the information suggested by the teacher.

Task 4. “Searching for manipulation: Voting issues”: Study the infographics of
Murland pre-election survey (designed by IREX). Tell what manipulation techniques
are used and what effect they create.

Unanimous expert opimnion:
Murchik 1s leading

Murchik Barsik
el 7
£ A 52% > 48%
[>T |

Surveyed 1000 red Scottish cats in the country, except i big cities
Survey conducted by Buldog Service, custom-made from Patsuk LTD& Co
Allmurland Survey: Murchik.org

Task 5. “Trust it or not?”: Decide whether you consider the information to be
true or false. Explain why:

1. There are about 30 national TV channels in Ukraine, 17 of them are purely
informational.

2. The average person has 50-60 thousand thoughts a day, and utters about 20
thousand words.

3. The Ukrainians are a very gullible and trusting nation. According to the
World Value Survey, the vast majority of Ukrainians think that "most people can be
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trusted”.

4. Scientists have proven that by making a certain emotional facial expression,
we begin to really experience this emotion. By simulating an emotional reaction, we
actually immerse ourselves in this emotional state, programming our lives.

5. In many Western media outlets there are so-called "emotion boards", where
it is customary to write everything you think and feel - about the editor, owner,
readers, life in general.

Task 6. “Fake or real video?”: Define whether the video suggested by the
teacher is real or a hoax. Give your arguments: “Snowboarder Girl Chased by Bear*
(more than 13 min hits on You-tube). Give your evidence.

Task 7. “Music is powerful”: Some music can be violent, racist, homophobic
or overly sexual, thus adding to the manipulative effect of the media. Make different
playlists that you might use to:

=> lift your mood,;

=> mellow you out;

=> encourage you for serious struggle;

=> develop your aggressive spirit;

=> nourish your melancholy;

=> boost up your patriotic feelings;

=> celebrate your victory;

=> accompany a romantic date;

=> create the atmosphere of tension, suspense.

Play your playlist to the class. What emotions does this music selection elicit
from your groupmates? How can it contribute to the effect created by the media audio
message (radio broadcast, TV report, etc.)?

Task 8. “Take a second look™: Go to http://www.illusions.org/ (the site for
funny, scary and amazing optical illusion magic to fool your eyes).

Study several optical illusions and tell which of them produced the greatest
Impression upon you. How can visual illusions mislead our minds? How is it
sometimes used in the media to manipulate us?

Task 9. Discuss the quotation: The media tells you who to love, who to hate,
who to be afraid of, who to trust, what to think, and what not to think. Free your mind
from mental slavery (Anon.).

Revision issues:
1. What is meant by manipulations in everyday life? In the media?
2. Name and characterize the main manipulation techniques.
3. What is the difference between misinformation, disinformation, and
malinformation? Which is the most dangerous for the consumers?
4. Define the term Fake. What are its features and threats?
5. What types of fake do you know? How are they used in the media?


http://www.illusions.org/
http://www.illusions.org/
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Recommended reading:
1. Gallagher K., Magid L. Media Literacy & Fake News. Yale : ConnectSafely,
2017. P. 2-12.
2. Fighting Misinformation. Digital Media Literacy / T. Susman-Pefia, M.
Druckman, N. Oduro. The Teaching Company, 2020. P. 3-7.

SEMINAR 10.
Fact-checking of different types of content. Using instruments of information
verification/®@akTuekiHr pi3HUX BUAIB KOHTEHTY. 3aCTOCYBaHHS iHCTPYMEHTIB
nepesipku iHpopmanii Ha NpaKTUIL.

Learning objectives:
- to broaden awareness of manipulation detecting;
- to practice discerning manipulation techniques;
- to elaborate the ways of spotting fakes;
- to apply various tools of fact-checking.

Tasks:
Task 1. Define the terms: information, communication, content, manipulation,
information manipulation, disinformation, misinformation, malinformation, fake,
deep fake, cheap fake, fact-checking, information verification.

Task 2. “Manipulation detecting”: Analyse media images representing the
same political event (G7 Summit), but posted by different sources. Answer the
questions about each image:

e \What is notable about the image?

e \What compositional elements do you notice?
e \Who posted it?

e \What seems to be the message?

Discuss how the kind of representation influences the way the information may
be interpreted by the target audience.

Image 1.

(@) Angela Merkel on Instag X e — u)

< C | @ Secure | https//www.instagram.com t b4

N (9 bundeskanzlerin @ - F
¢ Conada

kennyyoubastard I'm so sad for the death
spiral my country is in

gelikl @
eauivalent in terms of numhers Not even

70,799 likes

Log in
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Image 2.

W John Bolton on Twitter: X e = a X

< C' | @ Twitter, Inc. [US] | https:/twitter.com/AmbJohnBolton/status/1005584419304898566 aw O
John Bolton @ 2

Just another #G7 where other countries

expect America will always be their bank. The

President made it clear today. No more.
(photo by @RegSprecher)

o Type here to search

»'s Daily,Chinaon 1 X (2] s
¥ | @ Twitter, Inc. [US] | https://twitter.com/PDChina/status/1005713165504557056
@&  People's Daily,China @ m .
: ol
A#«d @pDChina e utesny 0

G7 vs SCO: two meetings on the same day

3:27 AM - 10 Jun 2018

1,300 Retweets 2,148 Likes ../r(, z ] : : .’3

Task 3. “Features of fakes”: Work in pairs. Study the main features of fakes.

Give 2-3 examples to each:

e Shocking character of the news piece.

e Powerful emotional appeal.

e No reference to the source, anonymous authors/generalized references.

e Using “off-the-shelf”, axiomatic, indisputable statements without
argumentation.
Conspiracy versions/theories.
e Appealing to the apparent.
e Vagueness of interpretations, evaluations.
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Task 4. “Fake or real?”: Read the article thoroughly, decide whether it
represents real events or is based on fakes. Verify and give your evidence.

Confused, Debt-Ridden Trump Agrees to Sell Yellowstone Ranch

An evidently confused President Trump announced to members of the media
today that he will accept an offer on a ranch in Yellowstone that he doesn't own in
order to settle his many outstanding debts.

Wearing a cowboy hat and boots, the uncharacteristically disconsolate Trump
spoke in a gravelly voice resembling that of John Dutton - the main character in the
Kevin Costner drama “Yellowstone”, of which he is apparently a fan - in describing
his plan to resolve his financial obligations with the sale of 50,000 acres of fictional
land for $500 million to Market Equities, a make believe real estate company.

"For seven generations the Trumps have worked on this land. Raising cattle
and riding horses around. We even defeated a plot by the evil Beck brothers who
kidnapped my grandson Tate and beat up my daughter Beth. But | suppose this is the
way of the modern world," Trump said. "It’s sad. I promised my father Frank I'd
never sell,” Trump went on gloomily, gazing off into the distance. "But if that's what
these people want, to build an airport and carve this country into little ranchettes and
second homes, so be it. I'll have my son Jamie draw up the papers.*

Source: http://www.newsmutiny.com (retrieved from 10.11.2020)

Task 5. “Creating fake news stories”: Work in groups of 4-5. Change 10 facts
in the news report and create your own biased fake news on its basis. Before you
begin to prepare your piece of news, answer these questions:

What are ALL of the facts in this story?

What is your point of view? What will be your fake’s bias?

What facts are you going to include?

What facts might you exclude or change?

What emotions do you want your readers to feel?

What words you might use to describe the event with your bias?

GLASGOW, Scotland — Leonardo DiCaprio has brought a touch of
Hollywood star power to the U.N. climate summit in Glasgow, drawing a big crowd
of journalists and fans as he arrived for Day 3 of the conference.

The actor, who is a U.N. climate change representative, was pictured at the
conference on Tuesday sporting a blue suit and a dark face mask. A crowd of people
hoping to get photos of DiCaprio on their mobile phones surrounded him.

DiCaprio, 46, visited an exhibition in the conference center aiming to highlight
the role plants can play in providing solutions to climate change. A spokesperson said
the actor “seemed to enjoy seeing the wonderful display of plants there.”

Source: AP News, Nov. 2, 2021.

Task 6. “The recipe of Media Literacy”: Work in groups of 4-5. Sum up all
you’ve studied within the course and create a poster (alternative - interactive poster
on Jamboard) representing your “recipe of media literacy”. Represent your poster to
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the class.

Discuss your posters together. Which is brighter / more informative / creative /
skillfully designed? What are the merits of each? Do the “recipes” contain mainly the
same “ingredients”?

Task 7. “Fact-Checking”: scroll through the internet’s go-to source for
discerning what is true and what is total nonsense: https://www.snopes.com/ or
https://www.factcheck.org/. Choose one story that was fact-checked on these
resources and give its brief account to the class. Do your groupmates believe it’s
true? How was the information verified on the site? Did it turn out to be true?

Task 8. “Crazy Moon”: Watch the video suggested by the teacher that has been
forwarded on many social media. Decide whether it is real or fake. Give your
reasons.

Task 9. Discuss the quotation: Beware of false knowledge, it is more dangerous
than ignorance (George Bernard Shaw).

Revision issues:

1. Why is it so important to verify the information we receive from the media
nowadays?

2. What markers of a fake can we discern in a media message?

3. What tools can we apply to verify the true/fake character of any media
story?

4. In what way does the procedure of fact-checking depend on the type of
content and genre of the media?

Recommended reading:

1. Fighting Misinformation. Digital Media Literacy / T. Susman-Pefa, M.
Druckman, N. Oduro. The Great Courses Series. The Teaching Company, 2020. P.
21-25.

2. Image changes verifying service. URL : http://fotoforensics.com/

3. Instruments of information checking on StopFake web-site. URL :
http://www.stopfake.org/category/instrumenty

4. Truth or Fiction? Verifying fakes and exposing fiction. URL
https://www.truthorfiction.com/


https://www.snopes.com/
https://www.factcheck.org/
http://fotoforensics.com/
https://www.truthorfiction.com/
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4. CAMOCTIMHA POBOTA (SELF-STUDY TASKS)

Module 1.
1. Study the materials of Module 1. Get ready to answer the questions:
 What are the main principles of critical thinking?
% What are the practical applications of critical thinking?
% Why is critical thinking currently relevant for us?
 How can you improve critical thinking skills?
« What are the barriers to critical thinking? What measures can be taken to
overcome them?
* What does Bloom’s taxonomy illustrate?
% What are Low Order and High Order thinking skills? How can they be
developed?
s What is the connection between critical thinking and Bloom’s
taxonomy?
% SWOT analysis, Fishbone diagram
2. Theoretical task: Prepare for a terminological dictation/online test.
3. Practical task: Make up a 5-minute report with a PowerPoint presentation on
one of the revision issues for Module 1.

Module 2.
1. Study the materials of Module 2. Get ready to answer the questions:
2. Theoretical task: Prepare for a terminological dictation/online test.
3. Practical task: Make up a 5-minute report with a PowerPoint presentation on
one of the revision issues for Module 2.

Module 3.
1. Study the materials of Module 3. Get ready to answer the questions:
2. Theoretical task: Prepare for a terminological dictation/online test.
3. Practical task: Make up a 5-minute report with a PowerPoint presentation on
one of the revision issues for Module 3.

Module 4.
1. Study the materials of Module 4. Get ready to answer the questions:
2. Theoretical task: Prepare for a terminological dictation/online test.
3. Practical task: Make up a 5-minute report with a PowerPoint presentation on
one of the revision issues for Module 4.
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IHAUBIAYAJIBHA POBOTA

3ABJAHHS 3 IHAUBLIYAJBHOI POBOTH
(INDIVIDUAL TASK)
Analyze the media case (newspaper or magazine article, news item, TV report,
social media publication, poster, etc.) and present the results of analysis in
writing. Upload a Word document to Moodle (Individual Task Section).
File name: your surname-IT (e.g.: Shevchenko-I1T.doc).
Deadline: stated by the teacher.
Note down the following features:
1. Reference: date of publication, source, hyperlink.
2. Headline. Introduction or stand-first.
3. Genre of media, type of content.
4. Elaboration (What, When, Where, Who, Why).
. Quotations, pictorial, graphic or statistical support.
. Bias (political, personal, organizational, racial, ethical, religious).
. Summarize the message in your own words.
. Identify the tone of the case.
9. State the purpose of the case. Explain your choice of purpose by quoting
words, phrases.
10. Linguistic analysis (be specific, give examples from the case analyzed):
- at lexical level (wording, specific vocabulary).
- at syntactic level (types of sentences, syntactic constructions,
complexity of syntax).
- at textual level (structure).
- stylistic devices.
11. Audio-visual component, graphics, special effects.
12. Reasons for selecting this case.
Format requirements:
Font: Times New Roman, 12-point type. Text: Single-spaced.
Volume: 2-3 pages (1 Standard Page = 1 800 characters), properly formatted
and inclusive of title.

)
6
7
8
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INIOTOYHUMUU KOHTPO.Ib
Ne Bux morounoro 3MiCT TOTOYHOTO Kpurepii omiHroBaHHS Ycporo
3MICTOBOIO KOHTPOJILHOTO KOHTPOJIBHOTO 3aX0.1y OamiB
MOTYJIS 3ax011y
1 2 3 4 5
1 Teopernune Kittouosi Tepminm TecTtoBi muTaHHA (TMCHMOBI YH 10
3aBJAaHHA - MOTYJISI OHJIAHH), 110 BUMAraroTh
TepmiHonoriuHuit BiIkpuTOi BimmoBimi. KinbkicTsh
TecT (TUCEMOBO nutadb — 10. KokHa mpaBuiibHa
a00 OHIIAIH) BIJIITOBITb OITIHIOETHCS B 1 Oai.
[IpakTuune Binnosins Ha nutanusg | [IuTaHHs OJ1g MiATOTOBKH IMOJAHI1 5
3aBJaHHs - YCHA MPAKTUYHOTO 3aHIATTA | Y IUIAHI MPAaKTHYHOTO 3aHATTS.
BIIITOBIb OLUHIOETBCSA 3MICT, IIOBHOTA Ta
apryMEeHTOBAHICTh BiJIIIOBIII.
Ycboro 3a 2 15
3M 1
KOHTP.
3axojiB
2 Teopetuune KitouoBi Tepminu TectoBi muTaHHA (TUCBMOBI YH 10
3aBJaHH - MOIYJIS OHJIAMH), 1[0 BUMAararTh
Tepminomoriuauit BimkpuTOi BimmoBimi. KimbkicTs
TecT (MTMChMOBO nutanb — 10. KoxHa mpaBuiibHa
a0o OHIIAIH) BIJIITOBI b OITIHIOETHCS B 1 Oaj.
[IpakTiane Biamosins Ha nuradds | [InTaHHsg U1 MIATOTOBKHU MOJAHI 5
3aBJaHHs - YCHaA MPAKTUYHOTO 3aHIATTA | Y IUIaHI MPAKTHYHOTO 3aHATT.
BIJIIOBI b OLIHIOETECST 3MICT, ITOBHOTA Ta
apryMeHTOBAHICTh BiJIIOBIII.
Ycboro 3a 2 15
3M 2
KOHTP.
3axo/1iB
3 TeopeTnune KitouoBi repminu TecroBi nmuTaHHS (IMCBMOBI YH 10
3aBJAaHHA - MOIYJISI OHJIAKH), 110 BUMAararoTh
Tepminomoriunuit BilKpuTOi BimmoBimi. Kinbkicts
TeCT (MMMCEMOBO nutadb — 10. Koxna npaBuiibHa
a00 OHJIAIH) BIAIIOBIAb OLIHIOETHCA B 1 Oaul.
[IpaxTuune Binnosins Ha uradds | [IuTaHHS U MIATOTOBKM IIOJAaHI 5
3aBJaHHS - YCHaA MPAKTUYHOTO 3aHIATTA | Y IUIaHI TMPAaKTHYHOTO 3aHATTS.
BIJIIIOBIAb OLUHIOETBCA 3MICT, IIOBHOTA Ta
apryMEeHTOBAHICTbh BIIOBIII.
Ycohoro 3a 2 15
3M 3
KOHTP.
3axo/iB
4 TeopeTtuune KitouoBi repminu TecroBi muTaHHS (TUCBMOBI YH 10
3aBJIAHHS - MOTYJIS OHJIAMH), 110 BUMAraroTh
TepmiHomoriuHUH BiIKpUTOi BiamoBimi. KinbkicTh
TecT (MMMCEMOBO nmutadb — 10. KoxHa mpaBuibHa
a00 OHJIAIH) BIAITOBiAb OLIIHIOETHCA B 1 Oal.
[IpakTuune Binnosins Ha nutanug | [IuTaHHs OJ1d OiATOTOBKH ITOJAHI1 5
3aBJaHHd - YCHA MPAKTUYHOTO 3aHATTA | y TUIAHI TPAKTHYHOTO 3aHSTTS.
BIIIIOBIAb OLUHIOETBCA 3MICT, IIOBHOTA Ta
apryMEHTOBaHICTh BiMOBIII.
Ycboro 3a 2 15

3M 4
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KOHTP.
3ax01iB

Ycnoro 3a
3MicTOBI
Moay.JIi
KOHTP.
3axoaiB

60
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NIJICYMKOBHUM KOHTPO.Ib

dopma Buau 3MicT MiICYMKOBOTO Kpurepii oniHioBaHHS ¥Ycporo
I ICYMKOBUX KOHTPOJIBHOTO OariB
KOHTPOJIBHUX 3ax0/y
3ax01iB
1 2 3 4 5
3agik Teopernune 3aiik epenbadae 3aiik IpoBOIUTRCS B yCHiHN (hopmi npu 20
3aBIaHHS: PO3TOPHYTY Ta O4HIHM GopMi HaBUAHHSI.
3aITiK o0rpynToBany ycHy | CTpykrypa Oinera nepenoayvae
BIJIMTOBib HA /IBA PO3TOPHYTY Ta OOIPYHTOBaHy YCHY
TEOPETHIHUX BIAMOBIMb HAa JBAa  TEOPETHIHHUX
nuTaHH (3 nuTaHHs (3 TUCHMOBOIO  (hiKCalli€r0
MHACHEMOBOIO BIJIMIOBi/IeH), a TaKOX OHJIAWH TECT Ha
(hixcarriero miaTdopmi Moodle.
BIJIMIOBIICH), a 3a yCHIi BIAIMOBIAI HA MUTAHHS CTYACHT
TaKO OHJIAIH TECT Moxxe otpumatu a0 10 OaimiB, 3a
Ha Tutatdopmi onnaiH Tect — 10 10 GamiB, a0 BChOTO
Moodle. 3a 3aJTiK MOKHa oTpuMaTtH 10 20 Gasis.
V pasi auctanuiitnoi | Y pasi nucranuiiiaoi ¢opmu HaBYaHHS
(hopMy HaBUAHHS 3a]iK TPOXOAWTH y TECTOBil (opMi
3aJTiK MMPOXOIUTH y uepes mwiaropmy Moodle.
TECTOBIH (hopmi [TincymkoBuit OHJIaMH TeCT
yepes miarhopmy ckiamaeThcsi i3 40 TECTOBUX IUTaHb.
Moodle. Bcporo 3a miaCyMKOBHE TECT MOKHA
otpumatu 1o 20 6amis.
[IpakTuune InnuBinyanpHe IInan Ta BUMOrM 10 BHKOHaHHA 13 20
3aBJIaHHS: 3aBJIaHHA — JOCTYHI 'y posain  «lHauBigyanbHe
IHIUBiAyanbpHe BUKOHAHHSA 3apnaHHs» Ha 1oiargopmi  Moodle.
3ananus (13) (mucemoBo) anamizy | Kimekicts I3 — wHe Oimpme 1 3a
Mejia Keiiey i3 ceMecTp.
MOJANTBINTAM VYci 3aBAaHHS  MOAAIOTHCS BHUKIIOYHO
3aXUCTOM. yepe3 1uiathopmy Moodle no kiHIs
ceMecTpy B TEpMiHH, 3a3HaueHi Yy
BHMOTaX.
Yceworo 3a 40
i ACYMKOBHI
CEMECTPOBUHA

KOHTPOJIb




25,
26.
217,
28.
29.
30.
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IMIUTAHHSA 10 3AJIIKY (DISCUSSION ISSUES)

Thinking Styles: The Sponge and Panning for Gold approaches
Critical thinking characteristics and principles

Bloom’s Taxonomy, principles of cognition

Methodology of critical thinking: SWOT analysis, Fishbone diagram
Media in modern society. Indicators of risk to media pluralism.

The influence of the media on the English language development.
The world without media.

Ownership of Ukrainian media.

Types of media content.

. Media content analysis.

. Interpreting media.

. Representation of information in the media.

. The evolution of the Internet and social media.

. Online tools of dialogue communication and learning.
. Effective online search of information.

. Distance learning platforms.

. Messengers and videoconferencing services.

. Online testing and assessment tools.

. Useful Google tools.

. The main principles of cyber safety.

. What is manipulation? Manipulations in the media.

. Manipulation techniques and how to detect them.

. Fakes as a means of manipulation.

. Threats and risks of social media: addiction, cyberbullying, personal data

theft, fraud.

Social networks’ ethics. Basic rules of behaving and interacting online.
Stereotypes and their representation in the media.

The role of visual components in a media message.

Digital security skills.

“Hate speech”: lingual representation, markers, impacts.

The evolution of media: history, current state, perspectives.
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TJIOCAPIV TEPMIHIB (GLOSSARY OF KEY TERMS)

Advertiser — firm that uses media to sell goods or services, not to be confused
with an advertising agency [Paxson 2010, p. 240].

Advertising agency — firm that contracts with advertisers to create and place
advertisements in the media [Paxson 2010, p. 240].

Avatar — computer-generated character that represents a participant in a video
game or virtual world [Paxson 2010, p. 240].

Blog — shortened form of ‘web log’: a web-based publication consisting
primarily of periodic articles (normally in reverse chronological order). Can often
exist as coverage of news [Branston, Stafford 2010, p. 429].

Broadsheet — type of ‘serious’ newspaper (UK) with larger, less square pages
than tabloids, though recently ‘broadsheets’ have adopted tabloid sizing, referred to
as ‘compact’ [Branston, Stafford 2010, p. 430].

Censorship — decisive acts of forbidding or preventing publication or
distribution of media products, or parts of those products, by those with the power,
either economic or legislative, to do so [Branston, Stafford 2010, p. 430].

Clickbait — materials on the internet (articles, photographs, etc.) that are
intended to attract attention and encourage people to click on links to particular
websites [Glossary of Media Literacy Terms 2021, p. 12]

Circulation — average number of copies of a print publication sold per edition
[Paxson 2010, p. 241].

Communication — encoding information through sounds, symbols, and actions
in order to transmit that information to others [Paxson 2010, p. 241].

Content analysis — form of analysis focusing on manifest features of texts via
a coding frame of carefully chosen questions and ways of valuing what is found
through them [Branston, Stafford 2010, p. 432].

Contextual targeting — matching advertising to the content of a medium. For
example, a site that features photos of puppies will have ads for dog food and
supplies [Paxson 2010, p. 241].

Convergence — the ‘coming together’ of previously separate industries
(computing, printing, film, audio, etc.) which increasingly use the same or related
technology and skilled workers. A feature of the contemporary media environment,
convergence is a product of mergers between companies in different sectors as well
as an outcome of technological development [Branston, Stafford 2010, p. 432].

Critical thinking — the mental process of actively and skilfully
conceptualizing, applying, analyzing, synthesizing, and evaluating information to
reach an answer or conclusion [dictionary.com].

Cyberbullying — the use of electronic communication (on social media,
emails, text messages, etc.) to bully a person, typically by sending messages of an
intimidating or threatening nature [Glossary of Media Literacy Terms 2021, p. 24].

Cybercrime — criminal activity or a crime that involves the Internet, a
computer system, or computer technology [www.dictionary.com].
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Cyberspace — the term introduced by William Gibson in his book
“Neuromancer” in 1984. A global virtual space formed by a global computer network
in which electronic information is stored and exchanged [ClPedia].

Digital — a form of representation based on discrete units of numerical
information [Branston, Stafford 2010, p. 433].

Digital divide — The discrepancy in opportunities available to those people
who have and do not have access to modern information technology. The gap
between people who have access to affordable, reliable internet service (and the skills
and gadgets necessary to take advantage of that access) and those who lack it
[Investopedia].

Digital media — any media that are encoded in machine-readable formats.
Digital media can be created, viewed, distributed, modified, and preserved on digital
electronics devices. Examples: digital images, digital video, video games, web pages
and websites, social media, digital data and databases, digital audio such as MP3,
electronic documents and electronic books. Digital media often contrasts with print
media [Glossary of Media Literacy Terms 2021, p. 33].

Discourse — any regulated system of statements or language use (e.g. in the
law or medicine) which has evolved rules, and therefore exclusions and assumptions
involved with the social practices of which it is part. For media the term extends to
include visual as well as verbal languages, and also work on discourses’ different
connections to power [Branston, Stafford 2010, p. 434].

Disinformation — false information that is deliberately spread to hide the truth,
to mislead, deceive or confuse people, especially in political situations [Glossary of
Media Literacy Terms 2021, p. 35].

Editing — (1) sequencing of text, images and sounds, the ‘shaping’ of a
narrative; (2) the overall control and direction of fact-based publications in print and
broadcasting [Branston, Stafford 2010, p. 434].

Fake — a deliberately manipulative news item. Sometimes fakes are entirely
fabricated or fictitious [Citizen Media Literacy Training, p. 78]. A thing that is not
genuine, any object or idea that is made to look real or valuable in order to deceive
people [Glossary of Media Literacy Terms 2021, p. 38].

Filter bubble — a situation in which someone only hears or sees news and
information that supports what they already believe and like, especially a situation
created on the Internet as a result of algorithms that choose the results of someone’s
searches [Glossary of Media Literacy Terms 2021, p. 39].

Genre — theoretical term for classification of media texts into type groupings
[Branston, Stafford 2010, p. 436].

Gender stereotype — a generalized view or preconception about attributes or
characteristics, or the roles that are or ought to be possessed by, or performed by
women and men [Glossary of Media Literacy Terms 2021, p. 40].

Headline — a heading of a newspaper story or article usually printed in large
type and giving the gist of the story or article that follows or the main points of the
news that are broadcast on television or radio [Glossary of Media Literacy Terms
2021, p. 42].
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Hypertext — text which includes links that take readers directly to other texts;
hypertext mark-up language (html) is used to write pages on the World Wide Web
[Branston, Stafford 2010, p. 436].

Icon — symbol or image representing a theme [Paxson 2010, p. 243].

Ideology — this can mean simply a coherent and powerful set of ideas, but
tends to mean systems of representations which work in the interests of certain
groups, often the most powerful, and which present themselves as unmotivated and
commonsensical [Turow 2009, p. 179].

Image — a representation; a visualization. A visual representation of reality
such as is seen in a photograph. The image does not merely reproduce, it interprets; it
has added to it certain meanings. Images are devised in order to evoke responses of
one kind or another, usually emotional [Watson, Hill 2012, p. 131].

Interactivity — the extent to which the two (or more) parties to a
communication event interact with each other. In new media studies, it is often
claimed that digital technologies are new interactive media, because people can
choose material and answer back to media producers [Turow 2009, p. 179].

Internet — the global ‘network of networks’ which links together computers
and servers [Branston, Stafford 2010, p. 437].

Malinformation — genuine information that is shared to cause harm, often by
moving information designed to stay private into the public sphere [Glossary of
Media Literacy Terms 2021, p. 50].

Manipulation — controlling someone or something to your own advantage,
often unfairly or dishonestly [Glossary of Media Literacy Terms 2021, p. 50].

Market — the total of all the potential sellers and buyers for a particular
product (and the number of products likely to be exchanged) [Branston, Stafford
2010, p. 437].

Mass communication — communicating with many people, perhaps millions
of people, often simultaneously, through mass media [Paxson 2010, p. 244].

Mass marketing — using mass media to sell a product or service to a large
audience [Paxson 2010, p. 244].

Mass media — media engaged in mass communications [Paxson 2010, p. 244].

Media 2.0 — (1) an alternative to “Web 2.0’ as a descriptor of the new media
environment; (2) referring to a new kind of media studies configured to deal with
studying that new environment [Branston, Stafford 2010, p. 437].

Media conglomerates — the major media corporations which combine several
different activities under a single brand [Branston, Stafford 2010, p. 437].

Media literacy — the ability to sift through and analyze the messages that
inform, entertain, and sell to us every day. It’s the ability to bring critical thinking
skills to bear on all media. It’s about asking pertinent questions about what’s there
and noticing what’s not there. And it’s the instinct to question what lies behind media
productions — the motives, the money, the values, and the ownership — and to be
aware of how these factors influence content [dictionary.com].

Misinformation — incorrect or misleading information [Glossary of Media
Literacy Terms 2021, p. 51].
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MMS — Multimedia Messaging System, the protocol for sending sound and
moving images via mobile phones [Branston, Stafford 2010, p. 438].

Multimedia — referring to several traditionally separate media being used
together, e.g. sound, image and text on computers [Branston, Stafford 2010, p. 438].

Narrative — specialist term referring to the ‘telling’ of a sequence of events
organised into a story. This shapes the events, characters, arrangement of time, etc. in
very particular ways so as to invite particular positions towards the ‘story’ on the part
of audiences [Branston, Stafford 2010, p. 438].

News agency — organisation, such as Reuters, which gathers news stories and
sells them to broadcasters and newspaper publishers [Branston, Stafford 2010, p.
438].

Opinion —a view or judgement formed about something, not necessarily based
on fact or knowledge. Or a statement of advice by an expert on a professional matter
[Glossary of Media Literacy Terms 2021, p. 54].

Podcast — a form of broadcasting in which a radio programme or any audio
recording (usually containing a speech component) is stored as an MP3 file and can
be downloaded (possibly automatically by subscription) and played by listeners at a
convenient time on any MP3 player [Branston, Stafford 2010, p. 439].

Product placement — an unofficial form of advertising in which branded
products feature prominently in films, etc. [Branston, Stafford 2010, p. 440].

Propaganda — any media text which seeks openly to persuade an audience of
the validity of particular beliefs or actions. Term is sometimes applied to ‘black
propaganda’ which is not open about its intentions, e.g. in wartime [Branston,
Stafford 2010, p. 440].

Public domain — not protected by intellectual property law, such as when a
novel is older than its period of copyright protection [Paxson 2010, p. 245].

Qualitative research — research based on exploring the qualities of ‘texts’,
defined broadly to include transcriptions of discussion groups, interviews, etc. as well
as individual films, articles, games set-ups and so on [Branston, Stafford 2010, p.
440].

Quantitative analysis — partly defined by being amenable to statistical
analysis, which qualitative research is not, generally. Both qualitative and
quantitative methods benefit from working together, rather than being seen as
antagonistic [Branston, Stafford 2010, p. 440-441].

‘Reality TV’ — a form of factual television on UK screens from about 19809.
Now used loosely of television which is largely unscripted, making substantial use of
ordinary people, and mixing information and entertainment forms [Branston, Stafford
2010, p. 441].

Representation — a visual, written, or audio depiction of something or
someone. This term also refers broadly to what images and texts mean, the meanings
that they potentially convey, and how they come to take on those meanings [The
Craft of Criticism 2018, p. 97].

Social advertising — type of advertising that promotes a community’s health
and wellbeing, such as programs that educate people about drugs, diseases and other
social issues [Glossary of Media Literacy Terms 2021, p. 66].
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Social media — any tool or service that uses the internet to facilitate
conversations [Branston, Stafford 2010, p. 442].

Spam - unsolicited usually commercial messages (such as emails, text
messages, or Internet postings) sent to a large number of recipients or posted in a
large number of places [Glossary of Media Literacy Terms 2021, p. 66].

Stereotypes, stereotyping — originally a term from printing, literally a ‘solid’
block of metal type; then, a representation of a type of person, without fine detail
[Branston, Stafford 2010, p. 443]. A set idea that people have about what someone or
something is like. Stereotypes are often unfair or untrue [Glossary of Media Literacy
Terms 2021, p. 68].

Tabloid — the size of a newsprint page, half that of the ‘broadsheet’; by
extension: sensationalist media form (television and radio as well as the press). Many
‘broadsheet’ papers are now °‘tabloid’ size, so in the UK the term ‘red-top’ often
substitutes for ‘tabloid’ [Branston, Stafford 2010, p. 443].

Technological lag — the situation when society is able to invent technology
before society is able to effectively control that technology [Paxson 2010, p. 246].

Text — (1) any system of signs which can be ‘read” — a poster, photograph,
haircut, etc; (2) short written message sent via use of a service on most mobile
phones. Verb: to text. Often uses a specialised, abbreviated language [Branston,
Stafford 2010, p. 443-444]. (3) a signifying structure composed of signs and codes
which is essential to communication. This structure can take a variety of forms: film,
speech, writing, painting, records. (4) a message that has a physical existence of its
own, independent of its sender and receiver and thus composed of representational
codes [Watson, Hill 2012, p. 329].

Web 2.0 — term used to suggest a new stage of internet development and usage
arriving with ‘always on’ portable and interactive media, making direct
communication easy and attractive, and meaning users often expect sites to offer
opportunities for feedback, etc. See also Media 2.0 [Branston, Stafford 2010, p. 444].

Web content — the textual, visual, or aural content that is encountered as part
of the user experience on websites. It may include text, images, sounds, videos, and
animations [Glossary of Media Literacy Terms 2021, p. 69-70].

Yellow journalism — sensationalist newspaper journalism designed to boost
circulation, often inaccurate and unethical [Paxson 2010, p. 247].



62

PEKOMEH/IOBAHA JIITEPATYPA
OcHoBHA:

1. Interparist iHbpoOMeIIMHOI TPaMOTHOCTI y HaBYaJIbHUM nporiec. HapdanbpHO-
METOMYHI MaTepiayii NpoekTy “BuBuaii Ta po3pisHsii : iHpO-MeiiiHa TPaMOTHICTE .
Kuis : IREX B Ykpaini, 2019-2020.

2. MeniaocBiTa Ta MexaiarpamoTHicTh / Pem.-ymop. B. ®. IBaHoOB,
O. B. Bonomentok; 3a Hayk. pea. B. B. Pizyna. KuiB : Ilentp Binbnoi [Ipecu, 2014.
431 c.

3. Browne M. N., Keeley S. M. Asking the right questions. A guide to critical
thinking (8 th Edition). New Jersey : Pearson Prentice Hall, 2007. 212 p.

4. Panchenko M., Rybak V. Ukrainian Medialandscape. URL
https://medialandscapes.org/country/ukraine

5. Tuominen S., Kotilainen S. Pedagogies of Media and Information Literacies.
UNESCO Institute for Information Technologies in Education, 2012. 142 p.

6. Worsnop C. M. Media Literacy Through Critical Thinking : Teacher
Materials. Seattle : NW Center for Excellence in Media Literacy. University of
Washington, 2004. 60 p.

JlonaTrkoBa:

1. Konmenirisi BOpoBa)KEHHSI ME/I1a0CBITU B Y KpaiHi (HOBa pefaxiis) / 3a pes.
JI. A. HaiinponoBoi, M. M. CmrocapeBcbkoro. KuiB : IHCTUTYT couianpHOI Ta
nomtuuHoi ncuxosorii HATTH Ykpainu, 2016. 16 c.

2. ITomeryn O. 1., [Tupoxenko JI. B. Cyuyacuuii ypok. [HTepakTUBHI TEXHOJIOT1i
HaBYaHHA : Hayk-MeToA. nocioHuk / 3a pen. O. L. [Tomeryn. Kuis : A.C.K., 2003. 192
C.

3. Tarno O. KputuuHe MUCIEHHS : HaBYaJNbHUW TOCIOHMK. XapkiB : BI,
«OcHoBay, 2008. 189 c.

4. llleit6e C., Poroy ®. MeniarpaMOTHICTb : MAPYYHHK A1 Bunutens / [lepexd.
3 anria. C. JIlboMma; 3a 3aran. pea. B. @. IBanosa, O. B. Bonomentok. KuiB : I{eHTp
BUIBHOI TIpecH, AKajieMisi yKpaiHchKkoi rpecu, 2014. 319 c.

5. Branston G., Stafford R. The Media. Students Book. 5™ edition. Routledge,
2010. 458 p.

6. Carroll R. T. Becoming a critical thinker. A guide for the new millennium
(2nd Ed). Boston: Pearson Custom Publishing, 2005. 248 p.

7. Citizen Media Literacy Training. Trainer’s Guide. IREX, Academy of
Ukrainian Press and StopFake. URL ;
https://www.irex.org/sites/default/files/pdf/citizen-media-literacy-project-trainer-
manual.pdf

8. Glossary of Media Literacy Terms / Ed. by N. Goshylyk, V. Goshylyk, I.
Malyshivska, T. Marchuk, D. Sabadash, U. Tykha. Electronic Edition. Ivano-
Frankivsk, 2021. 72 p.

9. Media and Education in the Digital Age : Concepts, Assessments,
Subversions. Ed. by M. Stocchetti. Berlin : Peter Lang GmbH Internationaler Verlag
der Wissenschaften, 2014. 366 p.


https://medialandscapes.org/country/ukraine
https://www.irex.org/sites/default/files/pdf/citizen-media-literacy-project-trainer-manual.pdf
https://www.irex.org/sites/default/files/pdf/citizen-media-literacy-project-trainer-manual.pdf

63

10. Media Education. Ed. by Zaghloul Morsy. UNESCO : Presses
Universitaires de France, Vendome, France, 1984. 406 p.

11. Paxson P. Mass Communications and Media Studies : An Introduction. The
Continuum International Publishing Group, 2010. 252 p.

12. Prensky M. Digital Natives, Digital Immigrants Part 1. On the Horizon,
2001. Volume 9. Issue 5. P. 1-6.

13. Turow J. Media Today : An Introduction to Mass Communication. 3"
edition. Routledge, 2009. 206 p.

14. Watson J., Hill A. Dictionary of Media and Communication Studies. 8th
edition. Bloomsbury Academic, 2012. 346 p.

Indopmaniiini xxepena:
1. Akanemis Ykpaincekoi [Ipecu. URL : http://www.aup.com.ua/

2. Inrerpamisa iHbOMEINHOT TPaMOTHOCTI Y HaBYaJbHHU mpoiec. HaBuanbHO-
METOJMYHI MaTepianu npoekty “BuBuail Ta po3pi3Hsii: iH)O-MeiiHa TPAMOTHICTE .
Kuis : IREX B Ykpaini, 2019-2020.

3. Inrepuer-nopran «/lerexTop memian. URL : https://detector.media/

4. YkpaiHcbke IHTEpHET-BUAAHHS “MediaSapiens” URL
https://ms.detector.media/
5. Caitt 1H(pOpMaIlIITHOTO opTanty “Stopfake”. URL

http://www.stopfake.org/category/instrumenty/

6. DigComp 2.0. The Digital Competence Framework 2.0. URL
https://ec.europa.eu/jrc/en/digcomp/digital-competence-framework

7. Heick T. 4 Principles Of Digital Literacy. URL :
http://www.teachthought.com/literacy/4-principals-of-digital-literacy/

8. Heick T. 11 Underlying Assumptions Of Digital Literacy. URL
http://teachthought.com/literacy/11-underlying-assumptions-of-digital-literacy/

9. Manovich L. The Language of New Media. Cambridge, 2001. URL :
http://dss-edit.com/plu/Manovich-Lev_The Language of the New_Media.pdf

10. Primary, Secondary and Tertiary Sources. (2006). University Libraries,
University of Maryland. URL : http://www.lib.umd.edu/guides/primary-
sources.html#tertiary

KopucHi pecypcu ta cepsicu:

1. BeGcaiitr  ¢ororpadiit 3  reorpadpiuammm  mitkamu.  URL
http://www.panoramio.com/

2. loctyn o cynytHukoBux 3HimMKiB. URL : https://www.google.com/earth/

3. InrepakTuBHMI noBigHuK 3 omHmanH Oe3rmekn. CYBER SAFETY @ An
interactive guide to staying safe on the Internet. URL.:
https://www.opencolleges.edu.au/informed/cyber-safety/

4. Ounaiin rpa 3 MemiarpamotHocTi ‘“Media Literacy Mission”. URL :
http://irex.mocotms.com/ml_en/story _html5.htmlI?Ims=1

5. [Tnarin TUTSt MOIITYKY 3a 300paKEHHSIMU. URL
https://addons.mozilla.org/en-US/firefox/addon/who-stole-my-pictures/


http://www.aup.com.ua/
https://detector.media/
https://ms.detector.media/
http://www.stopfake.org/category/instrumenty/
https://ec.europa.eu/jrc/en/digcomp/digital-competence-framework
http://www.teachthought.com/literacy/4-principals-of-digital-literacy/
http://teachthought.com/literacy/11-underlying-assumptions-of-digital-literacy/
http://dss-edit.com/plu/Manovich-Lev_The_Language_of_the_New_Media.pdf
http://www.lib.umd.edu/guides/primary-sources.html#tertiary
http://www.lib.umd.edu/guides/primary-sources.html#tertiary
http://www.panoramio.com/
https://www.google.com/earth/
https://www.opencolleges.edu.au/informed/cyber-safety/
http://irex.mocotms.com/ml_en/story_html5.html?lms=1
http://irex.mocotms.com/ml_en/story_html5.html?lms=1
https://addons.mozilla.org/en-US/firefox/addon/who-stole-my-pictures/

64

6. PyOpuka  “Imctpymentn”  Ha  caiti  StopFake. URL
http://www.stopfake.org/category/instrumenty

7. Caiit nepeBipku HoBHH Ta (akTtiB. URL : https://www.factcheck.org/

8. Caiit nepeBipku (eiikiB, cyMHIBHMX HOBUH Ta [HTepner uyrok. URL :
https://www.truthorfiction.com/

9. CepsBic anam3zy jgoctynHoi iHdopmarii 3 wmeraganux. URL
http://regex.info/exif.cgi

10. Cepsic mnepeBipku iH(Mopmarii npo 3Miam 300pakenHs. URL
http://fotoforensics.com/



http://www.stopfake.org/category/instrumenty
https://www.factcheck.org/
https://www.truthorfiction.com/
http://regex.info/exif.cgi
http://fotoforensics.com/

65

CIINCOK BUKOPUCTAHUX /IZKEPEJI

1. 3arampHoeBpomeicbki PexkoMeHmarii 3 MOBHOiI OCBITH : BHUBYCHHI,
BUKIagaHHs, omiHoBanHsa. Kuis : Jlensit, 2003. 273 c.

2. IlonokeHHd MpPO OpraHi3alil0 OCBITHHOIO IMPOIECY B 3amopi3bKOMY
HalllOHAJIBHOMY YHIBEPCUTETI. URL:
http://sites.znu.edu.ua/navchalnyj_viddil/normatyvna_basa/polozhennya_pro_organ
_zts _yu osv__tn__ogo_protsesu_Vv_znu.pdf (mata 3Bepaenns: 14.10.2019).

3. Media Awareness. URL: Media Awareness | mindyourmind.ca


http://sites.znu.edu.ua/navchalnyj_viddil/normatyvna_basa/polozhennya_pro_organ__zts__yu_osv__tn__ogo_protsesu_v_znu.pdf
http://sites.znu.edu.ua/navchalnyj_viddil/normatyvna_basa/polozhennya_pro_organ__zts__yu_osv__tn__ogo_protsesu_v_znu.pdf

66

HaBuanbHO-MeTOUYHE BUIAHHS
(an2niticbKo10 M0OBOI0)

3anyxHa Mapuna BonoaumupiBHa
3anonbcbkux CeiTnana [letpiBHa

IHOOMEJIIMHA TPAMOTHICTD
TA KPUTUYHE MUCJIEHHA

MeTtonuuHi peKoOMeH Al J0 CeMIHAPCHKUX 3aHATh
TS 37100yBaviB CTYIICHS BUILOT OCBITH MaricTpa CHeIiaabHOCTI «D110JI0TisDy
OCBITHRO-TIpOdeciiiHuX porpam «MoBa 1 JliTepatypa (aHTIIHChKa)»,
«Ilepexnan (aHTITACHKU )»

Penenszentr O. A. Kanibonoyvka
BignosigansHuii 3a Bunyck C. M. €unixeesa
Kopexrop B. B. l[loconeyw



